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WELCOME MESSAGE . =

On behalf of the Organizing Committee, it is my great pleasure to welcome distinguished leaders, innovators,
creators, and marketing professionals from around the world to 2026 DigiAsia Taipei.

Since its inception in 2014, DigiAsia has evolved into one of the Asia-Pacific region’s most influential platforms
for digital innovation, creativity, and marketing transformation. Authorized by the Asian Federation of Advertising
Associations (AFAA) and organized by the Taipei Association of Advertising Agencies (TAAA), DigiAsia has
consistently brought together industry leaders to exchange ideas, challenge conventions, and shape the future
of our profession. Across six successful editions, it has connected Taiwan with Asia and the global marketing
communications community.

Every DigiAsia has reflected the defining shifts of its era, from social media and mobile transformation to
Al advancement, post-pandemic reinvention, Web3 exploration, and Generative Al. More importantly, it has
demonstrated how innovation creates greater value when technology and humanity evolve together.

As we enter our seventh edition, we are witnessing a profound transformation driven by artificial intelligence.
Under this year’s theme,“HEARTificial Intelligent Marketing” (Creating Emotions Beyond Algorithms Through
Human Warmth), we advocate a simple yet powerful belief: while Al can enhance efficiency and scale, it is human
empathy, creativity, imagination, and trust that give brands their lasting meaning. The future does not belong
solely to intelligent machines, but to those who can combine technology with humanity to create deeper and more
meaningful connections.

We sincerely thank the Ministry of Digital Affairs, the Ministry of Economic Affairs, and the Taipei City Government
for their continued guidance and support. We also extend our gratitude to AFAA and our industry partners, including
KAAA, 1AA Taipei Chapter, 4A, MAA, DMA, and TIPRA, as well as every advisor, committee member, sponsor, and
volunteer who has contributed to this event.

As technology continues to reshape our industry, let us seize this opportunity not only to explore innovation, but
also to redefine how marketing can create meaningful impact for businesses, brands, and society. Together, let us
shape the next chapter of marketing in the age of Al.

Welcome to Taipei, and welcome to DigiAsia 2026.

Robin Lu

Chairman, 2026 DigiAsia Taipei Organizing Committee
Chairman, Taipei Association of Advertising Agencies (TAAA)
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It gives me immense pleasure to welcome you all to the 7th edition of DigiAsia, as we come together this year
around a theme that is both timely and thought-provoking, ‘HEARTIficial.’

Artificial intelligence has moved remarkably quickly from being a subject of discussion to becoming an integral part
of how we work, communicate and create. It is changing industries, redefining possibilities, and most importantly,
changing the way we think about marketing.

But as we embrace this remarkable technology, there is another question worth asking: what remains uniquely
human?

At DigiAsia 2026, we believe the answer lies in the very things that give our industry its soul — creativity, empathy,
curiosity, imagination and above all, the ability to build genuine human connections.

‘HEARTIficial’ represents a future where Al does not compete with human intelligence but complements it, where
technology takes care of efficiency and scale, while people focus on ideas, emotions, relationships and meaning.
‘HEARTIficial’ is not just a theme; it is a movement toward a more meaningful future. It represents a world where
Al does not eclipse human intelligence but elevates it. A future where technology handles the complex mechanics,
empowering us to channel our energy into what truly matters: bold ideas, deep emotions, enduring relationships,
and purpose.

DigiAsia has always been a platform for looking ahead, and each edition has brought together perspectives on
the technologies and ideas shaping our industry. Today, we stand at another defining moment, one where the
conversation is no longer simply about what Al can do, but about what we can do with Al while keeping humanity at
the centre.

DigiAsia 2026 will give us much to discover, from the possibilities that Al opens up for brands and businesses to the
new ways in which we can create, communicate and connect. More importantly, | hope it gives us the opportunity to
exchange ideas, challenge conventions and perhaps rethink a few assumptions along the way.

So, let us celebrate this exciting intersection of technology and humanity, intelligence and imagination, and Al and
heart.

I look forward to meeting you all in Taipei!

Yours sincerely,

Srinivasan K Swamy
Chairman, AFAA

YWi'elcome Message B tl
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Welcome to Taipei!

On behalf of Taipei City Government, it is my privilege to extend our warmest welcome to industry visionaries, tech
leaders, and marketing elites, all gathered here from across the Asia-Pacific region.

As Asia’s premier digital marketing event, DigiAsia once again brings a dynamic wave of global creativity and
technological innovation to our vibrant city.

This year’s inspirational theme, “HEARTIficial Intelligent Marketing: Where Human Warmth Creates Moments No
Algorithm Can Measure,” presents a profound vision. Not only a pivotal milestone for the marketing industry but
also a reflection of Taipei’s core philosophy in developing a smart city and advancing the digital sector.

Amidst the relentless surge of Al technology, Taipei City Government is proactively promoting forward-looking digital
policies and fostering an open innovation ecosystem. But we firmly believe that the true soul and competitiveness
of a city lie in human empathy, cultural depth, and universal yearning for genuine human connection.

To foster a deep symbiosis between humanity and technology, Taipei City Government has been actively developing
the flagship brand “Trendy Taipei,” which is now in its second year. The brand has three key dimensions—the
concert economy, industry trends, and urban initiatives—with city marketing at its core, enabling Taipei to bring
together 14 programs to create a citywide network of participation across venues and time.

In this way, music is more than just a stage performance. It becomes the rhythm of the city, flowing through
neighborhoods and weaving into the fabric of everyday life. As TRENDY TAIPEI uses music to drive cultural
exploration and DigiAsia decodes the brand soul, both share the same core conviction—only by infusing data with
human warmth and empathy can we craft touching moments that no algorithm can ever replicate.

Taipei City has long prioritized the digital industry, cultural creativity, and international exchange as driving forces
for global growth. | hope this grand gathering, with its inspiring agenda, will spark deep international dialogue and
empower you to look beyond data and algorithms and create marketing paradigms rooted in compassion and
genuine human connection.

In closing, may | invite you all to take a break from your tight schedules and experience Taipei’s unique charms
firsthand. This is a city brimming with different cultures and warm hospitality, even amidst its technological
advancements.

| wish DigiAsia Taipei in 2026 complete success and all our distinguished guests a fruitful and enjoyable journey!

A A

Chiang, Wan-An

Mayor of Taipei City

YWi'elcome Message B
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What is DigiAsia?

DigiAsia is a congress launched in 2014. It is organized by the Taipei Association of Advertising Agencies (TAAA),
authorized by the Asian Federation of Advertising Associations (AFAA), which comprises 18 members across Asia.
Held biennially in Taipei, it is the most iconic international congress for digital and creative industries in Asia.

DigiAsia is dedicated to building a cross-border, multi-disciplinary digital ecosystem, serving as a vital hub that
connects Asia to the global industry. By bringing together top-tier experts from the Asia-Pacific region, it stands as
the most iconic Innovation Hub for digital marketing in Asia.

In an era of total disruption by Al and technology, DigiAsia seeks to redefine the symbiotic relationship between
humanity and technology. Through the experience and sharing of key trends, we inspire disruptive momentum
among Asia's digital elite, architecting a future of infinite possibilities for human smart living. Together, we realize
our core values: Creativity, Innovation, and Entrepreneurship.

+EER DigiAsia?

DM ARE (DigiAsia) 7Y 2014 FEHAE - EEMATEMN 18 A EERAIEMNESESE (Asian Federation of
Advertising Associations ’ fjf§ AFAA) » RIERILHTESKIEFGEXRELT (TAAA) X SMENKILER -
EDMNEREEEUNEBNEE -

DigiAsia INITIE—EIERT « BREENBAMERER - RBNEREREXRNEE 1 ERTARIRAHNER
BREEFERITUNBAIITEHRIFHER (Innovation Hub) °

£ A HERZ2EEFENET  ENERARERBROLERG  ZEMREBENRERSE ' DigiAsia HH#

TN B XERENEE  AAENEEL T EELERTEENREK - HEFE  BIE (Creativity) - BIF
( Innovation ) EAEIZE ( Entrepreneurship) AIRZIOEE ©
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Meet DigiBaby?

In 2014, DigiBaby was born! As the "newborn" of the Asian Federation of Advertising Associations (AFAA), he
carries the prestigious lineage of traditional advertising while absorbing cutting-edge digital elements—a perfect
fusion of technology and humanity. Like an infant, DigiBaby is constantly growing and self-evolving, driven by a
creative heart that never changes!

Having journeyed through the curious exploration of 2016, the Al experiences of 2018, the pandemic-driven
transformation of 2020, the Web3 virtual-real convergence of 2022, and the Al-centered integration of 2024,
DigiBaby now enters the new era of "Heartificial" in 2026.

Amid the wave of Agentic Al, he possesses not only immense computational power but also a warm heart filled
with love. Symbolizing the ultimate resonance between technology and humanity, DigiBaby uses "Heart-Intelligent"
wisdom to lead us in combining Al efficiency with a return to a new era of human warmth.

1y)2dh e °

o DigiBaby?

2014 % DigiBaby #t% ! thREnMESHEE (AFAA) BEEER | EERESHERMS » IR T BT
> ERHREAMNTRESS - DigiBaby XEFEMMELRSR - BRERME - BREL > BIRZOXTehE !

FE4R 2016 FRIEFEIRZ ~ 2018 FRY Al B25% ~ 2020 FRZIBET » LUK 2022 £/ Web3 EEFIE > EB 2024
FLL Al BZOBESH » 2KE) 2026 £ > DigiBaby A THeartificialy #i42sT o £ Agentic Al BSRET » fth R R
BEEREEN > BEE—FRBIOHE - REERIRE AMMRAHE > DigiBaby ##X TERENEE (Heart-
Intelligent) 1 > FHEHMESE Al KE » ERIAMBENFRN o
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Introducing 2026 DigiAsia Taipei

Annual Theme: "Heartificial Intelligent Marketing" Creating Emotions Beyond Algorithms Through Human Warmth.

As the world confronts the rapid surge of Al technology, DigiAsia and its global partners reflect on a fundamental
question: What is the true value of humanity in an Al-accelerated marketing industry? DigiAsia introduces the
concept of Heart + Artificial = Heartificial, striving for the perfect synthesis of Artificial Intelligence and human
emotion (Heart). In an era where Agentic Al governs efficiency and automation, we advocate for the return to
"Human-Centric Intelligence Marketing," rediscovering the soul and original purpose amidst the Al tide.

Humans and Al do not stand in opposition; they exist in a state of symbiosis and mutual empowerment. While Al
manages complex rational computations, humans are granted the freedom to focus on Brand Love—the element
that truly moves hearts. 2026 marks a pivotal starting point for the "Al x Humanity" co-creation era in the Asian
marketing industry. As the host city, Taipei is committed to presenting fresh perspectives: rather than blindly chasing
technology, we will deeply explore how technology and humanity coexist through three key dimensions: Creativity,
Empathy, and Curiosity.

2026 DigiAsia Taipei 7T

FEEE THeartificial Intelligent Marketing 1
AACDKRE » BB RERE

EEtREETEE Al KRHTHIEM > DigiAsia B2 IKEFERBE—EOERE » £ Al RERESHITIHERE®E - AENE

(B3 = A1 ? DigiAsia #EtH Heart + Artificial = Heartificial 9S> HEHRIIATEE (Artificial Intelligence)

BLASEBR (Heart) M5EESEE » 7 Agentic Al 2EIBFENEEBEHEMRN » ERITHNZOEEERESES
FAZEEITH 7 AUREBEPREOERR o

AEEEL Al ESES7E R - MEHEMMAE (Empowerment) MIFETE > & Al REEHIENER » AFRESES
B » ZEFREEEETE ALK Brand Love © 2026 F£REIMITIHEZEEREA TAl X At HEIFAHNEEIE
& fIEEATIHET - EAEREIRBMNEGR - RKF G BHEZRRI - MERARREREAMFAIEE » HFEEE
R={ERAEEM : Creativity (83&/) - Empathy (FI) - Curiosity (JF&il)
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18:00-18:30
18:30-21:00

DAY O

Overseas delegates registration

BIPEERE

LINE Welcome Dinner (Invitation only)
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WO R Registration

Opening Ceremony
Guest of Honor Remarks

H Chairman, 2026 DigiAsia Taipei
RObIn Lu Chairman, Taipei Association of Advertising Agencies
(TAAA)

09:50-10:30

Chairman, Asian Federation of Advertising

Srinivasan K Swamy Associations (AFAA)
Fredrik Borestrom

10:30-11:00 Co-Creating the Extraordinary /
Al for Growth: Creativity, Humanity, and Al

(V)
Jean Lin Yasuharu Sasaki
Global Chief Brand Officer, Global Chief Creative Officer, dentsu
Dentsu Group Inc.

11:00-11:30 pun ] Giving Al a Manufacturing Mind: FoxBrain,
Yona-Hui Li from Reasoning to Industrial Intelligence
Founding Director, Al Research Center ,Hon Hai Research Institute

el Joseph How Al Is Changing the Way
Yen We Improve Performance

Global Lead, Taboola Brain

IPHOAEHI]  Taboola Luncheon (Invitation only)

14:00-14:20 SU san Connect the Next: Driving the Future with Al
Wang
General Manager, Corporate Business Group, LINE Taiwan

Bharat Algorithm of the Heart
Avalani

Founder,

14:40-15:00 Fred r|k IAA What’s Coming Next?
B ore Str om Welcome to the Reputation Age

World President & Chair, IAA Global / Director, International Agency Development, Linkedin

Connecting the Dots Malaysia
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EHIRERD] Linda D. From Atrtificial Intelligence to Heartificial
Intelligence: Using Al to Deepen Customer Brand
Hollebeek

Engagement

Professor, Sunway University, Tallinn University of Technology, Umea University,
University of Johannesburg

m Coffee Break

m Se rg ey Artificial intelligence as the partner, opponent,
Efimov

CEO, OMD Resolution (Russia)

inevitability and hype

m Dr. Willie When Al Agents Meet Big Data : Building Your

Social-Listening & Marketing Assistant with
Yan g OpView Agent Tools

Founder & President, eLAND Information Corporation

m Ch ri S Reshaping the Digital Media Ecosystem in the Age of Al
(Shift from Traffic War to Attention Economy: How Al

Hsia Redefines Brand and Media)

Executive VP, ADBERT

m Mentor : All-in-One Al Advertising Platform and
Er' Sanko VOC-Driven Product Strategy
an

Chairman, Taipei Digital Group

16:55-17:15 M u ham m ad Why 180 million people don't fit in one prompt

Nafeezul Bari
EVP, Business Transformation, Adcomm Limited

'VALEREH NI | Panel Discussion (1)

The Al Renaissance
m L] L]
Angela Chen Eileen Ooi
Sustainability, Standard Foods Group
Achi Tsai Carlos Palacios

Lead of Product & Strategy Planning, Regional Agency Lead, Meta
Corporate Business Group, LINE Taiwan
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o
IEAS
LINE &8 EEBRAEEERFEKIE
14:20-14:40 Bh arat Algorithm of the Heart
Avalani
LEOSEND Fred rik IAA What's Coming Next?

Welcome to the Reputation Age

Borestrom

IAA ZIKEREBEE LinkedIn 2EKRIEFESLRE
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Oct. 28

15:00-15:20 LI nd aD From Artificial Intelligence to Heartificial
* Intelligence: Using Al to Deepen Customer Brand
Hollebeek Engagement
##%, Sunway University, Tallinn University of Technology, Umea University, University
of Johannesburg
15:20-15:35 G
15:35-15:55 Artificial intelligence as the partner, opponent,
Eﬁrn%gz inevitability and hype.
#17&, OMD Resolution (Russia)
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16:55-17:15 IV, u ha m mad Why 180 million people don't fit in one prompt

Nafeezul Bari

Adcomm Limited ¥758ER X HITRI4AE

17:15-18:00] EEcEEA() |

Al XZ1EH

o
i Pvgi:! Eileen Ooi
R AR

ZERi Carlos Palacios

LINE 8 EBEEBRSEREHEMRIER M Regional Agency Lead, Meta
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DAY 2 - Al x Empathy

10:00-10:30 YUSU ke Beyond Automation: Human-Centered Al for
Miyabe the Future of Marketing
Deputy General Manager, Digital Business Development Division, HIU, HAKUHODO Inc.

EDEREDY Sulin Without Al, soul cannot scale
Lau

Head of Marketing and Brand (Deliveries, Mobility, Fintech, B2B), GRAB

DS Mahesh Becoming Frontier:

Neelakantan Agentic Al Transformation
Industry Director Asia - Retail & Consumer Goods, Microsoft Asia
11:30-12:00 Challenges in the Al Era — Building Fraud Defense
Network, Rebuilding Digital Trust
0
Erica Lu Nathan Chiu

Secretary-General, Taiwan Digital Media Foaml\ﬁr (I)(hairmin, Taiwan Digital Media
i iati an arketing Association
and Marketing Association CEO, TenMangd foct Lab
Richard Lee Rick Hu
CTO, Head of Research and Managing Director, Mesh-plus Company
Development, TNL Mediagene Limited
12:00-14:00 DMA Luncheon (Invitation only)
RSP B | Panel Discussion (Il) \

Reshaping New Value: How small and mid-sized firms
Can Break Through in the Al Era

o
Sean Wang

Chairman, Taiwan Digital Media and Marketing Association
General Manager, dentsu X

Maik Liu Angelline Chen
14:30-14:50 Eric Al-Driven Marketing Transformation for
Advertising Agencies

Chang
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14:50-15:10 J Precise Targeting with Geofencing: Lifestyle and
. . ay Culture
Kim

President, AAAZA, Inc.

Se an From Discovery to Decision: Yahoo's Al Smart
i Navigation
Chiang

Sales Director, Yahoo Taiwan

Coffee Break

15:45-16:05 Sam The Right Thing at the Right Moment - How Al
L am helps us serve people exactly when it matters
CEO, Roctec Global Public Company Limited

16:05-16:25 How Wavenet and Criteo Are Helping Brands

Navigate the Next Era of Media and Commerce

O

Ping-Ju Yu Jing-Hsiang Chang
Business Development Manager, Criteo
Singapore Pte. Ltd.

Managing Partner, Wavenet Technology
CO., LTD.

16:25-16:45 Taiwan's New Global Proposition for Digital-Ads
Pr Of' Jerry Technology: How Can Atrtificial Intelligence Carry the
Ll u Emotional Warmth, Local Value & Identity of the Human?

Professor and Dean of Humanities, National Taiwan University of Arts Graduate School

of Arts Management & Cultural Policy College of Humanities

LHERVAE] Phil Al Can Accelerate What We Create, but It Is
Human Judgment That Moves Hearts.
Tang

Chairperson & Producer, GrX Studio

A saléE] Chia Chi Imagination, Now Playing
Lin

Founder, Moonshine Studio

17:25-17:35 Roadshow: AdAsia 2027
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10:30-11:00 Su[in BB Al BRHAK
Lau
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Neelakantan

Industry Director Asia - Retail & Consumer Goods, Microsoft Asia

11:30-12:00 Al BFLBIHREL — AR EBRBAA 48 - ERUSE

o
EraiE BB4EESA

SERMIGRERETHREMNEER
SEBIGRERETHRENER

BEESHEATR

FREE iR

TR R EE T REME T E EMBEITIHE R EKE
12:00-14:00 DMA Luncheon (Invitation only)
14:00-14:30 EUHERE AR/ ESTHEENERZE

m 3
T8

SEMMIGIRERETHNEEER /dentsu X BIL

221

CLICKFORCE 1 &{TéiE R E awoo F¥F 1T B4
14:30-14:50 E,'E RIEmEpYiTIH Al B35
oy

SEBESTTHEREEEEREN TR
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L
DAY 2 - Al x Empathy

14:50-15:10 Jay Precise Targeting with Geofencing: Lifestyle
Ki m and Culture
15:10-15:30 [ F Al 5|98 » §XEIER :
?g Eﬂ RERZREIRE » Yahoo A Al $TiEIEBRE S

Yahoo BEEHEREHEFME

15:30-15:45 FIEHE

EHESEHE Sam The Right Thing at the Right Moment - How Al

helps us serve people exactly when it matters

Lam
16:05-16:25 JE4EFE; YouTube Partner Sales £ Criteo Commerce Data »

FIigiR L REI%

)
RRR SRR

Business Development Manager, Criteo 8 Managing Partner, Wavenet technology.,

Singapore Pte. Ltd. Ltd.
16:25-16:45 | BEMUITIERRA Rk E | A TESWMEEE
AT %{ . ADBIIERUREE « TEHEEEER 2
£35S
B EEEMABHIR  AXBRRE
16:45-17:05 ;’,,E',—, Al BENNZREE » 1BFTEIACBIIE A BTHIER
55
17:05-17:25 [ 5 BA8(% TENEF LBk

[— ]
REE
EAEEHER

UHEA

17:25-17:35 Roadshow: AdAsia 2027
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DAY 3 - Al x Curiosity

National Railway Museum

B R EE 1SR

Explore the historical birthplace of Taiwan's railway culture. Through precious relics and heritage
architecture, experience the cultural legacy and rich history of a century-old railway system.

FAESSEEEENESR R > SR ENEEXYELERE » IR EHERENEIRGE
BFLECHE ©

Wistron
BEIEE

Get a firsthand look at a global leader in tech manufacturing and computing power, exploring cutting-
edge hardware R&D, Al server solutions, and smart manufacturing applications.

BEEPIKALNBRBEEENFERE » THRAVEEREHE « Al ARSKITEESNENSTEREEZES
IS

Moonshine Studio

:U\EJ =

Embark on a journey into digital visual storytelling. Experience state-of-the-art production techniques
combining CGl, visual effects, and modern virtual studio (LED Dome) technologies.

ERMAREA NIRRT > HEMRES 6l (G NRBRBRESWMAT (LED Dome) MERTAE
BU(E R o

Google Taipei
Google &1k

Step into the landmark office of a global tech leader to experience its innovative corporate culture,
forward-thinking workspace, and collaborative global mindset.

EEEZKEREEMMRZRANEERE » BREIFMIEEME - IRNNARIREEREZRNSG1E

B4 o

IL;\I

Taipei Sightseeing Bus

£ |- 24 = 3E S\

SltEEHAEL
Ride an open-top double-decker bus through the Xinyi and City Hall shopping districts, taking in
panoramic views of the vibrant cityscape and Taipei’s dazzling night skyline.
BREXEEFICIZENERENTHEE  UWESNSERATFNHEEGS > SRERaIARE
B s

* Prior reservation is required
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Accelerate Your
Agentic Al Journey

:& cacaFly E1=EEM
HEIRmEE Al BEE  KRITESWNEREZ=E5E

ERERRTE

C'D YOUR Al JOURNEY

@  EEMRSE

OUR Al SOLUTION

Rta{EACloud

GCP Billing 1&¥5321L - EREE *
i237Cloud Foundation . ( = ) ( el ch )

Terraform /| RRIEEERLZEE

Migration & Modernization »
laC P& EEREE
VM & DB i - Bt - 2HEHH (Lracws )(_ mmmss )

Google Cloud Solution . (Gemini Enterprise) C Al Search )

Gemini Enterprise Agent Platform

e Custom Solution & Al App. » CEEPICTTDICTD

EEUERA ~ Al Agent [ 1EBIFIE

s s B (zann ) ame )

C|.ou:>A| £
&)

& tEis - IEE Al Agent ' cacaFly [BH#EEERT FT—ERERER |

CcacsFlY | &) CLounAl+ Google Cloud
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Oct. 28

Co-Creating the Extraordinary

AR=

Jean Lin

Global Chief Brand Officer, Dentsu Group Inc.
EREEEHRER

Jean Lin is a global marketing leader with more than 30 #M&EZE#HERH 30 EERIK{TIHBEERE » REAOMIESREEE -
years of experience driving brand value, innovation and I FEEHEFEER c hIRTEFEE KRR E AT EEE
transformation. She serves as Global Chief Brand Officer @&k R feES « E4 - 2088 Do SIEEHR » TEEETEERHK

of Dentsu Group Inc., overseeing the company’s global ¥ RSB Al BEISES e HITERE o
brand vision, architecture, and portfolio strategy, and acts as o

Executive Sponsor for the Group’s Data & Tech and Al Forum. O B SE 44 2 WP P &£ s BEB AT A 494 (wwwins

Jean began her career at WPP before founding wwwins Cogsu\lting i ?ﬁg,‘%%gﬁg Isobar) ?%’S?ME;HH,HEE’E‘&%"&@
Consulting (Isobar), one of Asia’s pioneering digital agencies, %MKE%/Z__ ’ 153?‘3 %@f”y'ﬁ% ° A %@Eﬁfﬁi ’ ﬁ{ﬁﬁﬁ‘&}‘t
later acquired by dentsu. She has held global CEO roles ﬁmﬁéfqﬁiﬂ17§ ) %@@‘X\%ﬁﬁg%ﬂﬁ@*ﬁéﬁﬂﬁi% P UK BB
across Isobar, CX and Commerce, and Creative within dentsu B2 2B B R Z£REPITREZSTHEEME o

international. As a member of the Dentsu Group Executive

Management Team, Jean led groupwide sustainability business {EAEBEBHITEIEERRE » S T EEBE BRI KETGER
solutions and also led one dentsu culture strategy as Global sh75% » W& UBIRTIEEE ST T—{EEE one dentsuy; X
Chief Culture Officer. She most recently served as Global (L5 o T FREFERZH » MESRIEREERIRE LIRS

President, Global Practices, leading capability integration, M, B ERERISAENES » LR IRTIE > PRy EL » LT
strengthening connectivity across markets, and advancing v e s o ~. 0. g o
client centric growth at scale. WUE R RROB —RERRIER

As a highly respected voice in the industry, Jean serves on the Wﬁ?ﬁ\ﬁhﬁ%%%_éﬁﬁgg MEZEAN > MR ZBAEE Effie
Effie Worldwide Board of Directors and Executive Committee Worldwide EEEEERHITEEEME > UK D&AD BEREZEYE
and the D&AD Advisory Board, and has been a multiple-time F%E o fthth EZR#E(E Cannes Lions ~ D&AD #1 Spikes Asia :F&
Jury President at Cannes Lions, D&AD and Spikes Asia. BERE o
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Oct. 28

10:30-11:00

Al for Growth: Creativity, Humanity, and Al

Yasuharu Sasaki, known as Yasu, began working at
dentsu as a copywriter in 1995. Drawing on his skills as
a Computer Science graduate he was an early pioneer
of interactive advertising. His passion for creativity and
technology has been a marked characteristic throughout
his career, notably when he founded cutting edge R&D
offering, Dentsu Lab Tokyo in 2014. His time at dentsu,
which has included working in New York as an Executive
Creative Director and Managing Director at dentsu Tokyo,
has seen Yasu deliver work for global clients including
Uniglo, Honda and Coca-Cola.

As well as receiving the highest recognition at all major
international award shows, Yasu has sat on numerous
juries, including Cannes Lions Brand Experience &
Activation Jury President in 2022, Head of Jury at the 2023
APAC Effies, Titanium Lions Jury in 2024, and ADFEST
2026 Grand Jury President.

In October 2023 Yasu was named dentsu’s Global Chief
Creative Officer, responsible for leading dentsu’s global
Creative Practice, including Dentsu Creative. He sets the
standard for creative excellence and is key to building a
culture of creativity and innovation across the whole of
dentsu.
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(K{EAREIS
Yasuharu
Sasaki

Global Chief Creative Officer, dentsu
BEEHKEFEEER

EEARERE (A8 Yasu) 1 1995 EUNEIRBASDIMAEE -
REAEKNZ2EXENEENS  tRAESNESEANFE
JLEE o HEIEERNAIMIB KB MEBEP RS > LHE
WEMAL 2014 FRIIRIRFAEEEME TDentsu Lab Tokyoys 7
EIBERHAR > Yasu BRBORERITEIELE: » I HE dentsu
Tokyo EEAR4ZTE > HiRGAUniqlo, Honda R B 4% 2 KK A
& T ZIEMSEHEMR ©

BRTHESKERRIEDNEBERSHEI > Yasu EZEERZFE
B E > 85 2022 SR REREESLE(E (Brand Experience
& Activation) FFBEXRE - 2023 FIEARE Effie #RTEEIE -
2024 FEKETE (Titanium Lions) :FBEMKE > UK 2026 F
ADFEST KiZ:FEBEEE o




11:00-11:30

Hon Hai

Research Institute

Giving Al a Manufacturing Mind: FoxBrain,
from Reasoning to Industrial Intelligence

£ Al RE—FEIERID .
¥’é‘u’..—:_t

Dr. Yung-Hui Li is the Founding Director of the Artificial Intelligence (Al)
Research Center at the Hon Hai Research Institute, the core R&D hub for
the most critical technologies in Hon Hai Technology Group (Foxconn)'s
strategic "3+3+3" transformation initiative.

He received his B.S. degree from National Taiwan University in 1995, his M.S.
degree from the University of Pennsylvania in 1998, and his Ph.D. from the
School of Computer Science at Carnegie Mellon University in 2010. Prior
to joining Hon Hai, he was a tenured faculty member in the Department
of Computer Science and Information Engineering at National Central
University. Dr. Li has actively contributed to the global academic community,
serving as an industry chair, publicity chair, and technical program committee
member for numerous prestigious international conferences.

Dr. Li has spearheaded groundbreaking projects with significant industry
impact. He led his team to develop FoxBrain, the first Large Language
Model (LLM) in the Traditional Chinese domain engineered for advanced
reasoning capabilities. FoxBrain is also a foundational model uniquely
infused with deep manufacturing know-how, establishing it as a fundamental
pillar for Hon Hai's three major intelligent platforms: Smart Manufacturing,
Smart Electric Vehicles, and Smart Cities.

His contributions to the field of autonomous driving are particularly
outstanding. His team has consistently achieved top-tier rankings in major
global autonomous driving challenges, including:

*Champion, Argoverse 1 & 2 Motion Forecasting Competition (CVPR 2023 &
2024)

+ Champion, Waymo Sim Agents Challenge (CVPR 2024)

* Runner-up, Waymo Motion Prediction Challenge (CVPR 2024)
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FoxBrain > {EIRfi# « HIRZIE)IS

Rk
Dr. Yong-Hui Li

Founding Director, Al Research Center ,Hon Hai

SHIE

Bt

Research Institute

HBMERATIESMEMAE

Champion, Waymo Interaction Prediction Challenge (CVPR 2025)
Furthermore, Dr. Li is a multiple gold and silver medalist at world-renowned invention
exhibitions, including the International Exhibition of Inventions of Geneva, INPEX in
Pittsburgh, and the Silicon Valley International Invention Festival.

His current research interests encompass Artificial Intelligence, Deep Learning,
Generative Al, LLMs, Multimodal Foundation Models, and their applications in
Computer Vision, Autonomous Driving, Smart Manufacturing, and Biometrics. He has
authored over 150 papers in the fields of Al, deep learning, and machine learning,
with publications in top-tier conferences such as CVPR, EMNLP, and AAAI, as well
as leading journals including IEEE Transactions on Pattern Analysis and Machine
Intelligence (T-PAMI), IEEE Transactions on Cybernetics (T-CYB), IEEE Transactions
on Intelligent Transportation Systems (T-ITS), IEEE Transactions on Intelligent
Vehicles (T-1V), and ACM Computing Surveys.

EXHEBLIRESRSEREEMERA LS ZMERNEIFTER
R ZRZEREEE 3+3+3 HAHKRPHRBZOMERD o thE
FREEREAE Computer Science 181 > #3328 BREELE
IHER > BEHPRKE -

EMPEET » ATEEREFRITERE8EFE —EESREHIEAE
HZEH LLM TFoxBrainy @ FERAMNEBERFEEHURZKE
BT 4 o TEESENEHZS R Al THE CVPR R¥RIEWMMBIRE
ity > jt SEEEBEREHEEABRECE o it SN EPREAR
BRESIRIE ; B3R 150 BU L Al {HEAERTISRE SR o
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| 11:30-12:00

How Al Is Changing the Way We Improve
Performance
B Al IEBY > RRNAEEE®L?

SRR
Joseph Yen

Global Lead, Taboola Brain
TaboolaBrain & A

Joseph is an R&D Group Manager, Algorithms at BEfRZIR{E Taboola IR{E Taboola Brain && A ° Taboola E3&5?
Taboola, leading the Taboola Brain. He has more than FMESEHARIERE > 1T QB EEREERER » SEIFEERE
a decade of experience across advertising and content & 3BfE g% » &5 Taboola HE R - BETISERE
recommendation, with expertise spanning machine ELEENTHENKE » S0 S REMesT | i TEMER

learning, data engineering, and product development. His REE% » EHRIG AU BNISEREND 2 A L SR o
work focuses on building data-driven systems and products, = . ' o =

ith a particular interest in how products and algorithms . e o 3 RS B 2 [ Y e L 2 R
szlan bepdelsiugneld toget;ler. \Elivypcapturing megningful tsd% > HRARTEMBEERBILRE > RN ZmidR

signals from real user interactions and building effective %,ﬁ?g—ﬂ%{t%ﬁ‘i :ﬁﬁg%ﬂ@gﬁfﬁqﬁﬁsﬁqﬂﬂy%ﬁiﬂﬁﬂ?ﬁ ) B
data feedback loops, his team develops recommendation #REIERFIEFHEIR » SRAFR U S BEUELS -
systems that continuously learn and improve.
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14:00-14:20

Connect the Next:
Driving the Future with Al
Connect the Next : WL Al EEEiFhk K

EaiZE
Susan Wang

General Manager, Corporate Business Group,
LINE Taiwan

LINE &2 RMBRS RFFEREIE

Susan is the General Manager, Corporate Business Susan 2 LINE &S ¥ RS EEEFEKIR > thTED2ITHH
Group at LINE Taiwan, where she leads the development EAFEFSEESRAZERE > B4 LINE EAIREE « B - SEREERE
of corporate marketing and commercial solutions. By & > #:&) Al FERSH > BRAE R & S BITHNAES » WASSEE Pk

integrating LINE Official Accounts, advertising, data, and YA A ERENEEIES BRI RCEEES « FERE
ecosystem resources, she drives the implementation of & o ‘

Al applications to empower businesses in membership
management and marketing. Additionally, she leads the
team in executing innovative solutions across commercial
scenarios, helping brands deepen customer engagement
and unlock new growth opportunities.
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14:20-14:40

Connecting
the Dots

Algorithm of the Heart

Bharat Avalani is an accomplished Unilever marketer, facilitator and
communicator who works with thought- leaders across the globe.
Throughout his career, Bharat has been a habitual storyteller who captivates
his audiences with his wealth of experience.

He believes that Business Storytelling is the number one leadership and
communication skill of the next decade. He is committed to helping restore
humanity to the workplace, using story-work as its method.

It took a long time for him to learn how to do this effectively and he has
learned lots along the way. There is no better feeling than seeing a leader
talk in an authentic and engaging way and to watch their audience ‘lean
forward’ and be engaged. It's what gets him out of bed in the morning.

His friends call him a memory collector and a storyteller. He seeks
experiences. Every journey is a story for him. Like others he takes
photographs; but he believes his are different. They tell a story that is
emotive and engaging.

Based in Kuala Lumpur, he is the Founder and CEO of Connecting the Dots
Consultancy and Global Partner of Anecdote which is recognized as the
largest and most experienced business storytelling enterprise in the world.

Bharat is currently the Secretary General of the Asian Federation of
Advertising Associations (AFAA) and serves on the Global Board of the New
York based International Advertising Association (IAA) as the Global VP for
Continuous Professional Development. He is an Accredited with HRDCorp
Malaysia. Bharat is an Adj Faculty of ASB MIT Sloan School of Management
and is represented by the London Speakers Bureau for his speaking
assignments.
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Bharat
Avalani

Founder, Connecting the Dots Malaysia
Connecting the Dots Malaysia Bl§ A

Bharat Avalani @— i Unilever 1T8HE K - 5| S Mk BEBER - RARZKE
B BIBEM S - HEHBELED > MARE—UAEREFOAN > BEEENEH
e B EDZRARS|BER -

RS » BEMES (Business Storytelling) #BRAR+ERBENEEEEEAE
71 o tIEARIEBHRE ERERSPHALELS » WS FAREEEEENS
ko

ATR2ENAAERERRS  IRATHSHBSE - DERPRETEERER
thadss - REMELRI—UEEEUERBSIAABNAR D ENE » BRER2HKR
A~ BEHE > BSARERR ; BthESXHRIMtIFERAT(FNENS -

Ak FifBfth# TEIRUEIZR (Memory Collector) 1 Ei TERMIEBMIAL o IBABIRR
FRKAERS » S—RIKEHMMSHE—ENRE - MRS A& > IR ;
BEEECHRA SRR > BAE—RRRMBAHBER - HilRE—RSIAAE
e

HEERFAER SN » Bharat & Connecting the Dots Consultancy BRI A ZE#1T
£ > FEFE Anecdote IRIRETEEE - Anecdote 22 HER AR R EEEMNG
EWEEEEEZ—-

Bl fizE SNESHEE (AFAA) MER > UREBURANN ERESHE

(IAA) 2KEEGRE 2RSFESEEREAEHE (Global VP for Continuous
Professional Development) ° itb5h » f17REX4E HRDCorp Malaysia 533% > #&1E ASB
MIT Sloan School of Management F{E#4EM » A London Speakers Bureau {2

HEFUEHEET o
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IN14:40-15:00

IAA Global
& Linkedin

IAA What’s Coming Next?
Welcome to the Reputation Age

Fredrik leads LinkedIn’s agency development team across
international markets in EMEA and LATAM, namely Germany,
Austria, Switzerland, Nordics, Israel, Brazil and the MENA region.
At LinkedlIn, the team Fredrik leads, empowers agencies and
brands to reach, engage and convert their professional audience
at scale.

Fredrik is also the World President & Chair of the International
Advertising Association, where he leads the executive team as well
as the global board, supporting their teams and chapters around
the world. The IAA has since 1938 united the global marketing,
media, and advertising community and is currently active in 56+
countries — championing responsible, ethical, and sustainable
marketing that drives good growth for brands, businesses, and
the world. In addition to this role, Fredrik is also the Chair for the
International Advertising Association (IAA) UK chapter, having
previously served as President.

Fredrik boasts over 20 years of business development and
leadership experience, having held senior roles at companies such
as Euronews, Eurosport, Odyssey Mobile Marketing and Phunware
Inc. Notably, he had a key management role and co-founder status
in establishing, growing and ultimately selling mobile advertising
start-up, Odyssey Mobile Marketing Ltd to Phunware Inc. in
December of 2014.
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Fredrik
Borestrom

World President & Chair, IAA Global

Director, International Agency Development, LinkedIn

IAA2BKEREEE
LinkedIn 2Bk IEmE 2 40ES

Fredrik I85% Linkedin &85 EMEA (B ~ R IEM) B LATAM
(MTEMN) FEERHSHNREREREERK  REER - Bith
- EE s JEBY s UET) s BERPERIEIE (MENA) FHE o £
LinkedIn > Fredrik FRr¥ESERYEIBXEY DB CIE L G hd » LURIR
EARNBEEREZES R « FMEEBE{RES o

Fredrik FIFRFEE IAABIFRE S E (International Advertising
Association) 2KEEREIXE (World President & Chair) >
FEPTERRERESTE > IXFEHIERAZIMZSE o IAAE
1938 FERILLARFFERBIEIKITHH « (FIMEHER > FENEIK
56 B LB » WEMKIIEIESE > BEEE - ST MIBEKE
HITHHIES » AmkE « EERZKUHBEIEREMRERIRIE (Good
Growth) > EREHRFARENESEBREMEIEARS - BRIEZ5
Fredrik 7RE(E INMERSEE R o

Fredrik EBBE 20 FNEELEEHEEEELRE  9n
Euronews ~ Eurosport » Odyssey Mobile Marketing &
Phunware Inc. EEEEESREETE - BF—IRNE » 1B UHE
B ARIZOLERRERKEES S 0 BHERITEETHESHAIA
7 Odyssey Mobile Marketing Ltd. BIRE » B45 2014 £ 12 B

B ATHESF Phunware Inc. ©



Sunway University, Tallinn
University of Technology,
Umea University, University

15:00-15:20

of Johannesburg

From Artificial Intelligence to Heartificial
Intelligence: Using Al to Deepen Customer

Brand Engagement

Linda D. Hollebeek, Ph.D., is the Teng Yew Huat Endowed
Chair of Marketing at Sunway University, Professor of
Marketing at Vilnius University and Tallinn University
of Technology, Guest Professor at Umea University,
and Distinguished Visiting Professor at the University
of Johannesburg. Her research has published in the
Journal of the Academy of Marketing Science, Journal of
Service Research, and International Journal of Research
in Marketing, and the Journal of Product Innovation
Management, among others. She has been named a
Clarivate Highly Cited Researcher (2020-2025) and is listed
on Stanford University/Elsevier’s Top 2% of Researchers
by citations (2019-2025).
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Linda

D. Hollebeek

Professor, Sunway University, Tallinn University
of Technology, Umea University, University of

Johannesburg

Linda D. Hollebeek 1#=+3R{E Sunway University (#mAZ)
Teng Yew Huat 1785228 s8I > RIRFHE(E Tallinn University
of Technology (EMIBTKZ) 1TIH2HIE + Umea University

(FEREAE) FEHIE > LUK University of Johannesburg (49
HEHEKRS) GHHEARBEE - AT RERA Journal of the
Academy of Marketing Science * Journal of Service Research »
International Journal of Research in Marketing ~ Journal of
Product Innovation Management £24H#F o #hi? 2020-2025
F#ES Clarivate Highly Cited Researcher (RIEMZEIX
=#512E) > WhHt 2019-2025 F4 5 Stanford University,”
Elsevier 2IkA] 2% S5|AMZEAE (Top 2% of Researchers by
Citations) %8 o citations (2019-2025).



OMD Resolution
(Russia)

Artificial intelligence as the partner,
opponent, inevitability and hype.

Sergey
Efimov

CEO, OMD Resolution (Russia)

Sergey Efimov walked a 20 years long way through digital Sergey Efimov FHEI1T « iFRRE{TIHRIRL SEIEE 20 &F -
marketing, media and marketing technology. Master of H4{&EEREE » IR{ETTMESELEE (AFAA) MiEiHE RACA I

economic science. At the current moment Council member &S - 2887 OMD Resolution BEH1TE (CEO) » WH(E
of the RACA (part of AFAA), CEO of OMD Resolution in paca 1FE5R% (AdTech) ZEEHEERE o
Russia, co-chief of the AdTech committee at RACA.
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eLAND

Information

When Al Agents Meet Big Data : Building
Your Social-Listening & Marketing Assistant
with OpView Agent Tools

= Al Agent & EKEE : 1L OpView Agent Tools $Ti&E{REYE
ABRIFE1TiHENIE

VAR
Dr. Willie Yang

Founder & President, eLAND Information
Corporation

EEENEIMABRRKE

t

i

Dr. Willie Yang is the Founder and President of eLAND #Zi B TR EEENAMABERKIE  REXRENEERAE

Information and has taught for 20 years in the Department #k 20 5 » S EHZEN » 55 Al EEE20 ~ S5 | EE A

of Information Management at National Taiwan University, #£ , #7553 30 I85F) » LERREHEIFE - BOIBRAES 2

\évhere he is a recipient of the Outstanding Teaching Award. % 100MVP EEBEKIEA » BESER A S SR IEMN Al 2
pecializing in Al semantic analysis, search engines, and IN= ST IS

big data, he holds nearly 30 patents and has been honored TRBIRAR] > TEERTRE

with the National Cloud Innovation Award, the First Prize

for "Startup Star" from Business Next magazine, and

recognition as a 100 MVP Manager. Under his leadership,

eLAND became Taiwan's first publicly listed Al cloud data

company and now commands the largest market share in

its field in Taiwan.
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Reshaping the Digital Media Ecosystem in the Age of Al
(Shift from Traffic War to Attention Economy: How Al
Redefines Brand and Media)

Al BT » B{UlRREERERRIERS

(ERERBERIENHRF > Al NFAIERTEEREEEEAIEREK)

BB
Chris Hsia

Executive VP, ADBERT
X ERREERITRIARSE

Chris is the Executive Vice President of ADBERT, Chris JR{EX Z451552 (ADBERT) M{TRIARLIE » xR Al 1T
specializing in Al marketing, MarTech innovation, and digital £§ - MarTech BIFTEE(IERE AR EE - REIRABESHE « &
media ecosystem development. He leverages adtech, data jEpEmREISNIREER S » W RIEHENBFHERE o« IFEHE
applications, and immersive media integration to spearhead jgiTiEat & Al « 3D Bl RS ERNITIHAIS{IIEBEERE S > BELT

brand transformation and commercial growth.He actively P\ GHEEEIREATESE 0 HEENEE N T IS AT AR AT RN R o
builds a digital media ecosystem combining Al, 3D creative i e ! v )

tech, and performance marketing, bridging brands, media,
and technology to push forward next-gen digital marketing
in Asia.
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Mentor : All-in-One Al Advertising Platform and VOC-

Driven Product Strategy

Mentor: —i4T{ Al EE KT & 81 VOC BEE) & m iR

Dr. Sanko Lan is the Founder, Chairman, and CEO
of Taipei Digital Group. He holds a B.S. in Electrical
Engineering from National Taiwan University and a Ph.D.
in Electrical Engineering from Stanford University. Before
founding Taipei Digital Group, he served as a Senior
Engineer at Actel Corporation in Sunnyvale, California, and
as an Associate Professor in the Department of Computer
Science and Information Engineering at the National Taiwan
University of Science and Technology. He also served as
the Taiwan Representative for the APEC E-commerce
Consortium in 1998. Under his leadership, Taipei Digital
Group has become a key reseller for major global platforms
including Google, Meta, LINE, Yahoo, and X, maintaining a
significant influence in the digital marketing and advertising
industry.
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Dr. Sanko Lan

Chairman, Taipei Digital Group
SIS UERESER

BEERALIRESIENEEERRENTR » HZEEEIMA -
thEEFRENSMAEZEXE R > RSEIISEARERAB LRI
% FENLEFEBELAEBAEBHAG LR - EAIAICHI
EEA > thBEWIRK A Actel ARREEFRLRRN > LBESE
FHEARBET RARIHBUTE » R 1998 FE(E APEC EFEHmiESE
Rk o BIEBEFNERERE > thimESIEHBAIEENS Google »
Meta * LINE » X K Yahoo ¥EIFFF &HIRIRAIRM » HEERMIT
HARSERRELEN -




16:55-17:15

Why 180 million people don't fit in one prompt

Muhammad Nafeezul Bari believes growth happens at the intersection of
strategy, creativity, and technology. Over 17 years, that belief has carried
him across advertising, brand management, business development, and
digital transformation — working with brands in telecommunications, FMCG,
fintech, food, health, banking, consumer electronics, home appliances, and
NGOs.He is EVP, Business Transformation & Innovation at Adcomm Limited,
Bangladesh's pioneering full-service agency — founded in 1974. His focus is
helping the agency, and the brands it serves, embrace data-driven creativity,
digital-first thinking, and strategic innovation. In practice, that has meant
driving Adcomm's own transformation: managing the change and equipping
a 52-year-old institution to a world-class standard, including building its in-
house Al capability from the ground up.

Along the way he has worn nearly every hat the industry offers — client
servicing, strategic leadership, heading a business unit — which shaped
a genuinely holistic view of brand building and consumer engagement.
That range was recognized in 2024, when he served on the global jury
of The One Show, evaluating the world's best creative use of data and
technology alongside 30 other creative leaders from across Asia-Pacific.
Beyond Adcomm, he's drawn to mentoring startups — helping founders
think through growth strategy, digital adaptation, and brand positioning at
the earliest, hardest stages. And when strategy and transformation aren't
occupying him, travel is: exploring cultures for the fresh perspective they
bring back to storytelling and strategy alike.He's currently focused on what
it takes for a legacy agency to compete on a global standard without losing
what makes it locally irreplaceable — and is always glad to compare notes
with anyone building the same thing.
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17:15-18:00

The Al Renaissance
Al XE2{EH

Angela currently holds the position as the Chief of the
Corporate Strategy and Sustainability at Standard Foods
Group. She is responsible for the Corp Strategy, Corp
Branding, PR, IR, ESG and SEA Expansion. She also
serves as the board of director for H2U Inc and HHG Group
on behalf of SFG.

Angela has extended experiences for various markets
in brand building & management, product/service
development & marketing, market entry strategies & go-to-
market planning, strategic planning, business operations,
talent development, content development & marketing, as
well as business development and business ecosystem
integration & development.

Before working with Standard Foods, Angela has previously
worked for companies such as Unilever Taiwan and
Australia, Microsoft in US and HK, Nokia in Taiwan, China
and Korea, Yahoo Taiwan, and LINE Taiwan, accumulating
over 25 years of experience in the technology industry.

Angela has also worked for a management consulting
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Angela Chen

Chief of Corp Strategy and Sustainability,
Standard Foods Group
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firm, Monitor Group (now as Monitor Deloitte) in Singapore, and a
branding agency, Red Peak Asia, where she served as Strategy
Director.

Angela holds an MBA degree from Kellogg School of Management
of Northwestern University in the US and a bachelor’s degree in
Agricultural Economy from National Taiwan University.
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17:15-18:00 Asiapll;lgcific

The Al Renaissance
Al XE2{EH

Eileen Ooi is President of PHD Asia Pacific, where she
leads the network across some of the world’s most dynamic
and diverse markets. Known for her challenger mentality
and bold perspective, Eileen is passionate about redefining
conventions in media, nurturing the next generation of
game changers and elevating PHD as a future-focused,
formidable brand.

A respected industry leader, she has been at the forefront
of driving change leadership across the region, with a
strong commitment to raising talent, especially women in
the digital, data and tech space, and to shaping a healthier,
more sustainable workplace culture. She is also a vocal
advocate for prioritising employee mental wellness and
breaking the stigma of mental health in the advertising
industry.Eileen’s journey has included trailblazing
leadership roles in Malaysia, where she was the first female
President of the Malaysia Digital Association, but her
impact today extends across Asia Pacific as she champions
transformation, inclusivity and innovation at scale.

Congress Program - SPEAKERS

Panel Discussion(l)

Eileen Ooi

President, PHD Asia Pacific

Eileen I} PHD EEXEHH, > MAZFRESERHREAFNE
ZEhIZREFRERE - thid MHkEE ) OREMBENARERA
E > RORNEBERITENERIER > IZ55IFEENH—RKA
7 > i PHD $T3EMA—EEMARR « BHHER mAE




WED

I17:15-18:00

LINE

Panel Discussion(l)

XS
Achi Tsai

Lead of Product & Strategy Planning, Corporate
Business Group, LINE Taiwan
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The Al Renaissance
Al XEZ{EH

Achi currently serves as Vice President of Product & Achi IR{E LINE &% DR RAZEEL EREFRED FIEK
Strategy Planning, LINE Biz-Solutions at LINE Taiwan. If > 2558 EESE R 2 EHTHEX » B HNE LINE A% E

Leading the advertising product planning and marketing MarTech $BISRRVBARES (Y » FAREIEIGES(EB 4R > EF
teams, he is dedicated to establishing LINE as a key mgpuhniga @i Tosam L pseEs -

partner for enterprises in the MarTech field. At the same =
time, he actively expands the partner ecosystem, joining

forces with industry collaborators to accelerate the digital

transformation of Taiwan’s marketing industry.
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17:15-18:00

The Al Renaissance
Al XE2{EH

At Meta, Carlos partners with APAC's leading global
agencies and their clients to unlock growth through Meta's
advertising and messaging platforms. He specializes in
translating data-driven insights and platform best practices
into actionable strategies that drive measurable business
results. A published thought leader on Al in marketing,
Carlos is a recognized voice on how marketers can harness
artificial intelligence to drive real business impact.

With a career spanning creative, media, and strategic
planning, Carlos brings a rare breadth of perspective to the
intersection of technology and marketing. Prior to Meta, he
served as Head of Strategy at DDB Singapore and held
senior strategy roles at Carat and Naked Communications.
This cross-discipline background allows him to connect
brand storytelling, media effectiveness, and platform
innovation in ways that resonate with both agencies and
advertisers.

Half-Thai and half-Peruvian, Carlos has lived in India, Hong
Kong, Taiwan, China, Thailand, and the UK, and now calls
Singapore home.
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At ABAEESFARR > a8 EB AR A ENE

Digital Advertising Trust Alliance
Enhancing Digital Economic Resilience

HAERMEREAETHEE OMA) -8t ESNEREREAE (TAAA) B E5IEHER
RRRBAEENE (MAA) = KIERIE AR E HRFE IR r%ﬂ.ﬂ*‘ﬂ:{nfﬂﬁ“ HEFHELGHE
B ESEENEENS RABMERRBRENEREN TERREMUEEZZ.

The Digital Advertising Trust Alliance was jointly established by three landmark
industry associations: the Taiwan Digital Media and Marketing Association (DMA),
the Taipei Advertising Agency Association (TAAA), and the Media Agency Association
of Taipei (MAA). We aim to build a line of defense for trust in Taiwan's digital
advertising industry, enhance the overall defense capabilities of the digital
ecosystem, and safeguard the digital safety of the public.




10:00-10:30

Hakuhodo

International

Beyond Automation: Human-Centered Al for the

Future of Marketing

Yusuke Miyabe is Deputy General Manager of the Global
Digital Business Development Division at Hakuhodo Inc.,
where he leads the development and implementation
of Al-driven business and marketing capabilities across
Asia. His current focus includes building cross-border Al
collaboration, developing Al agents and virtual consumer
solutions, and helping clients integrate artificial intelligence
into research, strategy, creativity, media, commerce, and
customer engagement.Since joining Hakuhodo in 2004,
Yusuke has built more than two decades of experience in
strategic planning, digital transformation, organizational
development, and international business. After eight years
in Japan, he relocated to Thailand in 2012 and led regional
strategy initiatives across ASEAN. In 2014, he established
Hakuhodo Institute of Life and Living ASEAN, expanding
Hakuhodo’s Sei-katsu-sha insight philosophy across the
region.

After returning to Japan, he founded a division dedicated
to global marketing transformation and new business
development. He later served as Managing Director
of H+ Thailand, leading an integrated consulting and
implementation organization specializing in digital
transformation, full-funnel marketing, commerce, CRM,
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Deputy General Manager, Digital Business

Development Division, HIU, HAKUHODO Inc.
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and Al.Yusuke is passionate about creating a distinctly human-
centered approach to Al—combining Hakuhodo’s Sei-katsu-sha
Insight and partnership philosophy with advanced technology. He
believes the next stage of Al is not simply about automating work,
but about augmenting human creativity, understanding diverse
human motivations, and enabling organizations to discover better
and more meaningful answers.
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10:30-11:00

GRAB

Without Al, soul cannot scale

REAl > ERBEAK

Growing up as the daughter of an obsessive history
buff, Sulin dreamed of wandering the world as a news
correspondent — fate had other plans, and she landed in
marketing instead.She led brand strategy teams at BBDO
and DDB, then ran marketing and e-commerce for a couple
of telcos.Before Grab, she was SEA Head of Agency
Partnerships at Facebook, helping agencies get the most
out of Facebook and Instagram.

Today, she runs marketing globally for Grab's superapp
— B2C and B2B, across everything from rides to food
to banking.Along the way, Grab has picked up some
hardware: 60+ Effies in 6 years, 7 Effie Brand of the Year
titles, several YouTube Works golds, even one Effie Agency
of the Year in 2024. In 2025 alone: #1 APAC on the MMA
Smarties Index, #2 on the Effie Effectiveness Index, a Meta
SEA Impact Grand Prix, MMA Smarties APAC Brand of The
Year.

Earlier this year, she was inducted into Singapore's
Marketing Hall of Fame — though she insists she's not old
enough for that one.Outside work: you can find Sulin in
obscure bookshops, small town roadtrips, and a revolving
door of foster stray dogs.
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11:00-11:30

Microsoft

Asia

Becoming Frontier: Agentic Al Transformation

Mahesh is part of Microsoft’s Retail and Consumer Goods
Industry team in Asia, working with C-suite leaders to
translate Al into business transformation across marketing,
sales, revenue growth management, agentic commerce
and customer experience.

| also lead the Asia Practice for the Marketing and
Commerce Global Pod, bringing together Microsoft’'s Al
capabilities, partner ecosystem and industry expertise
to help consumer-facing businesses move from
experimentation to scalable impact.

This builds on three decades of growth, advertising and
country leadership experience across India, Sri Lanka,
Vietnam, Taiwan, Malaysia and Singapore, including
entrepreneurial ventures and regional leadership roles,
combined with recent Al transformation engagements with
leading brands including Tata Consumer, Royal Canin,
F&N, Coca Cola, Kenvue among others.

Mahesh is based in Singapore and covers all markets in
Asia except Japan and Australia.
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Taiwan Digital Media and Marketing Association

Challenges in the Al Era —Building Fraud Defense
Network, Rebuilding Digital Trust

Al FUBYHREE — 2 EsEERIPL 4 - ERINIEE

Erica is the Secretary-General of DMA Taiwan and a
veteran of the digital media industry. She previously
held core leadership roles including Editorial Director at
Business Next, Editor-in-Chief of PC Office, Founding
Editorial Coordinator of Shopping Design, and Radio Host
at IC Radio. Bringing deep editorial perspective across
technology, business, and creative culture, she bridges
virtual trends with real-world dynamics to spot pioneering
clues for future innovation.
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11:30-12:00

Challenges in the Al Era —Building Fraud Defense
Network, Rebuilding Digital Trust

Al AR HkEY — EAEsEERIEPA A - ERBNIIEE

Nathan Chiu serves as CEO of cacaFly and holds a Ph.D.
in Computer Science from National Chiao Tung University.
A technologist at heart, he has spent nearly two decades
in digital advertising, growing cacaFly from one of Taiwan's
pioneers of social marketing into a full-service digital
marketing group spanning media buying, KOL creative,
cloud intelligence, and e-commerce. From web portals and
social to programmatic buying and today's Al, he has stood
at the front line of every major turn the industry has taken.
With a forward-looking vision, he leads his team in walking
alongside Taiwanese brands — helping them transform
steadily through the Al era and set their sights on the wider
Asia-Pacific.
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TNL

Mediagene

Challenges in the Al Era —Building Fraud Defense
Network, Rebuilding Digital Trust

Al FHUBY RS — 2 AEsEERIPL 4 - ERINIEE

FH4E
Richard Lee

Chief Technology Officer, Head of Research and
Development, TNL Mediagene

ARG EEE R RENEEE

Richard is an experienced entrepreneur with a passion for FEHEE—IEEYERIELKBRBASRISMERENA o TEINAR
technology and media. Prior to joining the group, Richard $#Z:Tsa4aitReEE AT > AR RIHEE TRERLE (INSIDE #1

founded and sold two successful media companies to TNL jCook) #ARASEIT:A4E o 7T EMRA BB IR ELSEEE SR
- INSIDE and iCook - where he served as Chief Technology T ¢ o
Officer and led product development.
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11:30-12:00

Challenges in the Al Era —Building Fraud Defense
Network, Rebuilding Digital Trust

Al BFURIHkEL — EAEsEERIEPA A - ERBNIIEE

Rick Hu is Managing Director of MESh* Data Marketing and a
Board Member of the Digital Media and Marketing Association
(DMA) Taiwan. With 30 years of experience across advertising,
media, client management, and business operations, he has been
actively involved in the evolution of Taiwan’s digital marketing
industry.

In recent years, Rick has led the development of proprietary data
and Al solutions including SKYLENS, a cross-channel consumer
and location intelligence platform, SKYWAVE, a social and digital
intelligence solution, and emerging Al Agent-based brand analysis
services. His work focuses on connecting data, media, consumer
behavior, and Al to help brands move from fragmented information
toward actionable business decisions.

Rather than viewing Al simply as an automation tool, Rick
advocates using Al and data to strengthen decision-making
capability—from market intelligence and audience understanding
to media activation and performance validation. Through both
his corporate leadership and DMA role, he continues to promote
the practical adoption of data and Al across Taiwan’s marketing
ecosystem.
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Reshaping New Value: How small and mid-sized firms

14:00-14:30

Can Break Through in the Al Era
EBHEE | AP N ESITHEENEEZE

Sean with over 25 years of experience in digital integration
and marketing communications, Sean Wang currently
serves as General Manager of dentsu X and Chairman of
the Taiwan Digital Media and Marketing Association (DMA).

Placing client needs at the center, he leads his team
to start from proprietary consumer insights, connect
resources across the marketing ecosystem, and deliver
comprehensive end-to-end marketing solutions for brands.

Outside of work, Sean is known as the "Fastest General
Manager" and is a Six-Star Finisher of the Abbott World
Marathon Majors. Together with renowned sportscaster
Tien Hung-Kuei, he co-hosts Runners’ Podcast that has
surpassed 315 episodes.

Congress Program - SPEARKERS

Panel Discussion (Il)

E35e
Sean Wang

Chairman, Taiwan Digital Media and
Marketing Association
General Manager, dentsu X

BEMIERERABTHGEESRER
dentsu X B iI{E48418

Sean HEEE 25 EHMI RS BETHEEBLER » REREAKIER
DMA IBEER o BRI TERERAFL » RESHEER
"/ RETHERRAETR  AREITERIIRES S MITHER
FE - -fESNA TRFEAKE) AERE > BEFTEAERT
RE#F Podcast (BT AEEE) > B@315%E o




14:00-14:30 CLICK FORCE

Reshaping New Value: How small and mid-sized firms
Can Break Through in the Al Era

EWMHEE  AIRNPNEESTIHEENREZE

Maik Liu, with over 17 years of executive leadership in
digital product strategy, is driving the transformation of
CLICKFORCE into a highly agile, "Al-Native" enterprise.
Leading cross-functional teams across product, R&D, and
business development, he is deeply integrating Al into the
company's core operations and workflows.

In 2026, CLICKFORCE launched SYNFORCE, an
innovative Al platform. Operating as an intelligent hub
centered around "Al Marketing Agents," SYNFORCE
seamlessly blends hybrid data with generative Al.

In this session, Maik will share how brands can leverage
six specialized Marketing Al Agents to automatically
analyze market trends, build highly detailed consumer
personas, and identify precise audience segments.
This framework enables true "full-funnel Al automation",
a seamless process from initial strategy to real-time
campaign optimization. Ultimately, Maik will demonstrate
how enterprises can shift from reactive tactics to proactive,
Al-driven strategies to drive sustainable growth and long-
term brand value.
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14:00-14:30

Reshaping New Value: How small and mid-sized firms
Can Break Through in the Al Era

EWMEE  JAIRPDEESTHEENREZE

Panel Discussion (Il)
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VP of Marketing, awoo

awoo [l 1TiHREI4E

With over 20 years of cross-industry expertise spanning ¥EBE 10 EHMRBEHLE > SREER - EEETHNTRA
Hardware Product Management, Software Sales, and high- 7 o S#4EEREIT 40 {2 ROAS EEIK 20 ZRE  EEFXESZE
end MarTech solutions, Angelline is a rare hybrid leader E%BRFILIEIE » HEEAS MarTech B Al FEA » BB EEEES
who seamlessly bridges engineering logic with digital IR EREER o EISEUSIEIMIRAEE BB SIE R EIEA T
strategy. By applying the rigorous discipline ISR | AR A A BIEAE o

and cost management of hardware development to modern h . e

marketing, she has achieved remarkable milestones,

including 20x revenue growth and a 40x ROAS.

As a dedicated practitioner of data-driven growth, Angelline
specializes in using CRM and MarTech integration to
perform comprehensive business diagnostics. She
champions root-cause solutions over superficial ad
spending, leveraging Al to resolve fundamental
operational pain points. A pioneer in GEO (Generative
Engine Optimization), she is committed to transforming
brands from traditional SEO players into definitive Al
authorities—architecting high-conversion competitive moats
for the era of generative search.
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14:30-14:50

Al-Driven Marketing Transformation for

Advertising Agencies
RIEmRYITEH Al HE

Eric Chang is a marketing and digital transformation leader
with more than 30 years of experience in marketing,
advertising, digital marketing, and Customer Relationship
Management (CRM). He specializes in integrated
marketing, digital transformation, and Al-powered marketing
strategy.

Since 1999, Eric has led digital transformation initiatives,
helping the Ogilvy Group build capabilities in digital
marketing, social media, digital media, and data analytics.
He joined McCann Worldgroup Taiwan as CEO in 2018
and became Chairman of the McCann Taiwan Marketing
Communications Group in 2020 following its local
management authorization from McCann Worldgroup. In
2026, he founded MICRO Al Marketing Consulting to help
organizations accelerate marketing transformation through
Al.Eric has also devoted more than 20 years to marketing
education, serving as an Adjunct Associate Professor
at National Chengchi University and a guest lecturer in
the EMBA program at National Sun Yat-sen University,
nurturing the next generation of marketing professionals.
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14:50-15:10

AAAZA

Precise Targeting with Geofencing:

Lifestyle and Culture

Jay brings over 25 years of experience in traditional,
interactive, and online marketing, direct response, and
customized events and programs. He has worked with
IMG Media, Direct Partners Agency, and Open Circle and
has led projects and campaigns for AT&T, MoneyGram,
Diageo, Lexus, PlayStation, DIRECTV, UnitedHealthcare,
TigerWoods.com, PGA Events, and Bowflex.

His leadership experience foundation starts with a digital
production team for IMG Media to manage clients and build
interactive tools for sports marketing. Jay also put together
a digital ensemble to manage PlayStation’s CRM and
loyalty program. Last but not least, for the past 15 years, he
has been expertise on diversity and multicultural marketing
and advertising in North America and in Global scale as
well. He has been speaking at multiple conferences all over
the world, showcasing what multicultural can do for brands
in all scales while he works with his robust leadership team
that handles multicultural marketing, taking his advertising
agency to the next level; global scale.

He has created AAAZA’s CLAB Cycle™, which showcases
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Jay Kim

President, AAAZA, Inc.
AAAZA 48

the cycle that immigrants go through on their journey to the new
country which evolves in generations. This different way of thinking
really helps on “how” to talk to the multicultural and immigrant
consumers.

Jay serves as a board member of 3AF (Asian American Advertising
Federation) and is very passionate about diversity, multicultural
advertising and leadership. Before transitioning into the marketing
field, Jay was a biochemist working on HIV and Lyme disease.
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From Discovery to Decision:
Yahoo's Al Smart Navigation

A Al 5|28 » SXEER :

EHEFEIRE > Yahoo A Al fTEEIRBAE NS/

Sean Chiang is the Direct Sales Lead at Yahoo Taiwan,
bringing over 15 years of expertise across digital marketing,
media agencies, and advertising technology. He specializes
in omni-channel planning, key account management, and
integrated marketing strategies. Having served clients
across a broad spectrum of sectors, Sean has led teams
to empower over 200 top brands in diverse industries.
Dedicated to leveraging data and Al-driven branded ad tech
and content solutions, he enables businesses to optimize
the customer journey from "discovery to decision," driving
sustainable growth and innovation.

Congress Program - SPEAKERS

& PR
Sean Chiang

Sales Director, Yahoo Taiwan

Yahoo BE¥EFE R EREE

T PRI Yahoo BEXFHEXEXETHRE > HERE 15 FHAIT
i RIEAEREESHEER - ERN2ERGE « KEEER
P ERRARSITHRKE » HEEXIFGEEBA 200+ BESEZEEAS
TER M o MANUBIRER Al BB REATSE > HEIEFEE
# TERRERR BTG - BETHREEMRRLN -



15:45-16:05

ROCTEC

The Right Thing at the Right Moment — How Al helps
us serve people exactly when it matters

Sam Lam is Chief Executive Officer of Roctec Global,
a Thai-listed technology company, part of BTS Group,
delivering ICT and digital infrastructure across Hong
Kong, Thailand, Macau, Vietnam and Singapore.An
engineer by training, he has spent close to three decades
in communication systems and large-scale infrastructure
projects — much of it across the transportation and
media sectors, building the systems that quietly shape
how millions of people move through a city each day: the
networks, the passenger information, the displays and the
connectivity behind public transit and public spaces.

Appointed CEO in 2023, he has led Roctec's transformation
from a media business into a technology company, with
ICT now the engine of its growth. Under his leadership
the company has expanded across smart transportation,
integrated technology, digital display networks, and data
and cybersecurity.Looking forwards, Roctec is investing
in applied artificial intelligence as a key area for its next
phase of growth. It has already delivered Al-powered
customer service hotlines for rail operations in Hong Kong,
with wider deployment planned in Thailand, and uses Al
in public transport for crowd detection and improving the
passenger experience. It is also working with technology
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Sam
Lam

CEO, Roctec Global Public Company Limited

partners, including OSENSE of Taiwan, on Al assistants for smart
homes and communities. Throughout, his interest lies less in
what an intelligent system knows about a person than in whether
it offers the right thing at the right moment.He holds a BEng in
Electronic Engineering from the Hong Kong University of Science
and Technology and an MSc in E-Commerce from the Hong Kong
Polytechnic University.
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16:05-16:25

How Wavenet and Criteo Are Helping Brands Navigate
the Next Era of Media and Commerce

E4AFHEE YouTube Partner Sales £ Criteo Commerce Data

11348 LR RSI%E

Ping-Ju Yu is currently the Business Development
Manager for Taiwan and Hong Kong at Criteo, specializing
in digital performance media, Commerce Media, and Al-
powered marketing solutions. | work closely with brands
and media agencies to leverage Criteo’s global commerce
data, intelligent algorithms, and cross-channel advertising
technology to drive customer acquisition, improve website
conversions, and maximize media investment efficiency. |
am also committed to strengthening Criteo’s partnerships
across Taiwan’s advertising ecosystem by connecting
global advertising technology with local market insights and
brands’ growth objectives. In recent years, | have closely
followed the development of generative Al, recommendation
systems, and conversational commerce. Through industry
knowledge sharing and hands-on collaboration, | help
businesses understand the evolving consumer decision
journey and build measurable, sustainable growth
strategies in a rapidly changing digital landscape.
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Business Development Manager,
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How Wavenet and Criteo Are Helping Brands Navigate
the Next Era of Media and Commerce

E4B% YouTube Partner Sales £ Criteo Commerce Data »
Flig43 LR REIZE

R
Jing-Hsiang
Chang

Managing Partner, Wavenet Technology CO., LTD.

Charles Chang, serving as Managing Partner and Board REFIREHARRESTEABA » EEER 21 FESHEMTHK
Director at Wavenet Technology, He has more than 20 E& > EBBFi#iMmETE » HMERIGEE - EREERHEESE
years of experience in advertising and digital marketing. B{&:ZFZF% o B ESREERESEFRSURINEY » YIRS
He has built extensive expertise across the Greater China BXRERIIRIEEE > TEEEEE S IEITHNIZIE o 77 2K

marl_<ets, with deep insights into brand development, the R s TR o IRE I EEIAITE A T (RIS RIS
media landscape, and evolving consumer trends. IEHIBHRE o

His career spans leading international advertising groups
and the digital technology industry. Over the years, he has
served hundreds of local and international brands and
led his teams to win numerous marketing and advertising
awards. He has also served as a judge for prestigious
advertising awards across Taiwan and Mainland China.
Today, he is dedicated to driving Wavenet’s growth in
artificial intelligence, marketing technology, and cross-
border markets.
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16:25-16:45

Taiwan's New Global Proposition for Digital-Ads
Technology: How Can Artificial Intelligence Carry
the Emotional Warmth, Local Value & Identity of the

Human?

SEBNITIHERN 2k E
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Jerry C Y Liu is the Professor of Graduate School of Arts
Management and Cultural Policy, and Dean of College of
Humanities at the National Taiwan University of Arts. He
is the Editor in Chief of the international journal of Culture:
Policy, Management, and Entrepreneurship. Liu is the first
President of Taiwan Association of Cultural Policy Studies.
He is invited as the jury member of the Cultural Policy and
Management Research Award in Europe 2022-2026, and
Guest Professor at University of Antwerp, and Burgundy
School of Business. Liu is the book author and editor
of Cultural Policy and Governance in Taiwan: Culture,
Sustainability, Ecosystem (2026); Taiwan’s International
Cultural Relations: Culture as a Method (2022) and
ReOrient: An East Asian Approach on Cultural Policy and
Cultural Governance (2018). He has been the project ==
organizer of “Cultural Sustainability Impact Reporting of the
National History Museum in Taiwan”, “Cultural Sustainability
Impact for CCls”, and “Project of National Cultural
Congress and Cultural White Paper” for the Ministry of
Culture in Taiwan.
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Professor and Dean of Humanities, National

Taiwan University of Arts Graduate School of
Arts Management & Cultural Policy College of
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16:45-17:05

GrX Studio

Al Can Accelerate What We Create, but It Is Human
Judgment That Moves Hearts

Al ENNERES > BITEIACBIEABYFIER

Phil is Chairperson of GrX Studio and one of Taiwan's
most acclaimed television producers. Before founding
GrX Studio, he held senior roles across Taiwan's media
landscape, including Deputy Director and Programme
Manager at Hakka TV, and positions at Da Ai Television,
alongside work as a columnist, teaching professor at
National ChengChi University, and StreetVoice reviews
author. He is also a leading advocate for Hakka music in
Taiwan.

Phil has produced a string of internationally recognized
titles, including "The Photo from 1977," "Three Tears in
Borneo," "Copycat Killer," "Gold Leaf," "Tears on Fire," "The
Victims' Game," and "The World Between Us." His 2025
series "Black Tide Island," Taiwan's first drama centered on
the political prisoners of Green Island, won six Golden Bell
Awards from 16 nominations. That same year, "The Outlaw
Doctor" won Best Asia Content Feature at the Global OTT
Awards and two acting honors at the Golden Bell Awards,
was officially selected by INPUT 2026, and topped charts
for four consecutive weeks. Earlier hits like "Copycat Killer"
and "The Victims' Game 2" achieved top rankings across
Taiwan, Hong Kong, Singapore, Vietnam, and beyond,
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Phil Tang

Chairperson & Producer, GrX Studio
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while the animated feature "PIGSY" won Best Animation Feature at
the Golden Horse Awards and swept over 17 international festival
awards.

In 2020, Phil became the first-ever recipient of GQ TAIWAN's
"GQ OF THE YEAR" award, recognized as an entertainment IP
promoter and Taiwanese drama producer.
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Imagination, Now Playing
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Founder, Moonshine Studio

SHEFERIMA

After Chia Chi Lin graduated from SHU’s Digital Multimedia #MZRZETERE 4 MRS A ENE 1R A TIZEN - 2B BRI G4ER
Arts, he stumbled into the world of animations. Lin is ffl{ » FEEHFHSE IR GEHEENEIFESER » iSRRI
passionate about new technologies involved in filming, he g4 47{ESR o« I EEFHEESTEIR 10 &£ » AEHSEEHELSH)
hopes to take part in the revolution and transformation of ==ty > IE@ZEHEES « VR « BERIEE) « 1822 BRI 3T 2218 T RO R
Taiwan’s film industry, and continues to produce excellent L

work with technologies. MoonShine Animation was founded ™

over ten years ago. With its core operations in animations,

the team has expanded into gaming, VR, motion-sensing

interactive games, projection and innovative film technology

research. They’re also the host of the Dream Reality

Immersive Theater, and participate in projects such as 4D

REC Studio’s volumetric capture technology.
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A reputation for cutting edge
technology and a culture
that embodies hospitality in its DNA.

Our ancient scriptures laid down one line that has remained
fresh and whispers at every street corner even today.....

\L Athithi Devo Bhava. ||
A guest is our God.

*

A billion hearts.
A million ideas.
One unforgettable destination.
Welcome to India.

Welcome to AdAsia 2027.




OMNICOM MEDIA
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We operate the world’s strongest media ecosystem.
Not just by size, but by design.

Al-powered Technologies Heart-led Connections
Powered by Connected through
ACXIOM Y CREO

OMNICOM MEDIA



0

N

QQ'



BB48 x Cretio



MAKE THE WORLD SAY

“OMG. THIS IS AMAZING.”

and empower every person to expand their potential
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Headquartered in Japan, LY Corporation is guided by its
mission, "WOW Our Users!", continuously expanding diverse
digital services across Enterprise Solutions, Content, Mobility,
E-Commerce, and FinTech to build a seamless platform for
daily life. Since launching the LINE messaging app in June
2011, it has not only connected people but also empowered
businesses to connect with users through Enterprise
Solutions, unlocking commercial value with innovative digital
tools.
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Al Ubestream

Empowering every industry with NLU-driven speech
recognition, bringing smart voice technology to the world.
Al Ubestream is Taiwan’s first Al company listed on the
Golncubator Board (GISA). Leveraging its proprietary voice
Al algorithm IP, Al Ubestream delivers innovative human-
machine interaction solutions—ranging from AlaaS cloud
services to edge Al hardware integration and embedded Al
chips. By partnering with Taiwan’s hardware supply chain
and major global manufacturers, Al Ubestream is driving
contactless digital transformation worldwide.

The booth will also highlight a real-time multilingual speech
translation system. Combining high-accuracy acoustic models
with NLU technology, it enables low-latency, cross-lingual
bidirectional conversational translation, widely applicable to
international conferences, global exhibitions, and business
negotiations.
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Wavenet Technology

a g CRITEO
s PEEE

Founded in 2010, Wavenet Technology is a digital technology
company specializing in Al, AdTech and MarTech. We provide
integrated solutions across digital media, data technology,
marketing automation, social media and content marketing.
With operations spanning Taiwan, Japan, Southeast Asia
and global markets, Wavenet helps brands accelerate growth
through Al-driven marketing, data intelligence and technology,
delivering end-to-end solutions from media and content to
marketing technology.
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Criteo Commerce Growth: The New Al Engine for Commerce
Growth

Criteo Commerce Growth is a performance growth advertising
platform built for the ecommerce era. Powered by massive
commerce data and a real-time Al optimization engine, it
automatically adjusts bids, budgets, and creatives to help
brands reach high-intent consumers across the open internet,
continuously expanding new customer acquisition and repeat
purchase momentum. In 2026, more than 2,000 brands have
activated advertising on ChatGPT through Criteo, expanding
from the United States, Australia, Canada, and New
Zealand to the United Kingdom, Japan, and South Korea,
demonstrating the global growth potential of Al discovery
channels. ChatGPT Ads deliver click-through rates two to
three times higher than comparable ad formats, with over
80% of ad-driven traffic coming from new customers.

Criteo Commerce Growth : EEEh Al R RAIFASI
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Super Intelligence

m EEE

Super Intelligence brings Al into the core of business
operations through Enterprise Al Transformation, Industry Al
Operating Systems, and Yugqiling Al Personality Technology.
We help enterprises turn scattered data, know-how, and
workflows into continuously growing Al assets through Al
recognition, semantic search, automation, and human-
Al collaboration. Our booth showcases Al for engineering
drawings, BOMs, and supplier quotations, industry workflow
automation, and interactive Al personalities with long-
term memory, contextual understanding, and relationship
awareness.
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Industrial Technology
Research Institute

CrE VYN 2530615 B 5

ITRI is a world-leading applied technology research institute
with more than 6,500 outstanding employees. Its mission
is to drive industrial development and enhance social well-
being through technology R&D. ITRI focuses on the strategic
R&D domains of Smart Living, Quality Health, Sustainable
Environment, and Resilient Society, while enhancing
Intelligentization Enabling.

The 5G Haptic Wearable is an advanced sound-to-
tactile wearable device. Through sound analysis, signal
classification, and tactile matching, it converts audio into
multi-point vibration signals, enabling the deaf and hard-of-
hearing community to "feel" music through their skin. The
device features 9 independently controlled vibration actuators
positioned at optimal bone-conduction sites—such as the
clavicle, ribs, and scapula. Integrated with 5G or near-5G
high-speed transmission modules, it delivers synchronized
real-time sensing and tactile output across large exhibition
spaces. By allowing both hearing and deaf audiences to
experience rhythm and melody through tactile feedback, this
innovation promotes equal access to art and culture.
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uCup promotes reusable containers and sustainable food
services, offering reusable cups, meal containers, rental,
collection, and professional washing services. We help
businesses, events, schools, and venues reduce single-
use waste through integrated collection, washing, and
redistribution systems. Washing over one million reusable
containers annually, uCup supports a practical, low-carbon,
and sustainable lifestyle.
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ECO DRINK
I :“
13

Dedicated to sustainable drinking water solutions for outdoor
events, we provide clean water and eco-friendly containers
to beat the heat. We help quench your thirst while protecting
marine life from single-use plastic waste. Everyone can easily
change their drinking habits!
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HaoWan

n bFInER R .

Founded in 2011, HaoWan began in design and has since
worked across branding, packaging, print, and spatial and
public projects. Through each project, we keep exploring how
design relates to people, everyday life, and the environment.
To us, design is not only about solving a problem, but about
seeing the need behind it and finding new possibilities in
what already exists. That thinking extends to sustainability:
we look again at every stage, from material to manufacturing
to use, so that design creates something good today, and
every resource has the chance to be extended, reused, and
reimagined.
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TUE.

Oct. 27
18:30-21:00

LINE Welcome Dinner

M & 5 %

Social Gathering

Taipei New Horizon 14F (Muse Garden)
SIEXEIEFR 14 12

We’ll warmly welcome and comfort you with the authentic Taiwanese cuisine and
beverage in the DigiAsia "LINE Welcome Dinner" prior! All the overseas delegates,
speakers, VIPs, sponsors and local leaders will be together to empower your 3
following days!

DigiAsia ¥ RN SEERTE LINE DEME) PEANEDEERKA
1% FRARINAK « FEED - B - BEHRSHARRER -2 BETE
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WED.
Oct. 28
12:00-14:00

Taboola Luncheon

gonnaPLUS

Songshan Cultural and Creative Park Warehouse A9
gonnaPLUS

MULIXEIEE A9 BfE

Intertwining autumn light and creativity, we cordially invite you to attend the Taboola
Luncheon. Let your tastebuds wander through Mediterranean culinary artistry as you
engage in forward-looking conversations with industry leaders from around the world,
together composing a future of cross-domain prosperity.
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Taiwan Digital Media and Marketing Association

THUR.

Oct. 29
12:00-14:00

DMA Luncheon

gonnaPLUS

Songshan Cultural and Creative Park Warehouse A9
gonnaPLUS

MRUXEIE&E A9 EE

Join DMA in a space that combines humanistic style with a refined, comfortable
atmosphere to savor delicious cuisine, connect with global industry leaders, spark
creative insights, and cultivate rich ground for future collaboration.
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CARAT dentsuX isobar

THUR.

Oct. 29
18:30-21:00

Dentsu Night
Networking Party

SPORTS NATION
Gourmet Park
EETFEEE

HMEBLE

Let's turn up the heat! Join us at SPORTS NATION for an electrifying "Dentsu Night
Networking Party"! Indulge in bold Tex-Mex flavors, groove to the incredible live DJ
beats, and celebrate an unforgettable night of vibrant energy and top-tier connections at
DigiAsia!

Dentsu Night Networking Party &5t 72 i< 23 7 B 15#Y SPORTS NATION &
BRBHINTIS > HWIBEEEHEMNMEY » BEEER D) FRBFRL » TS5
BEHEBRIBREZR !
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ASIAN FEDERATION OF  Asian Federation of Advertising Associations
ADVERTISING ASSOCIATIONS 55 ifl B 25 5k B8

AFAA: The Guiding Light of the Industry for over six decades!

AFAA is the leading association among communication bodies in Asia representing Advertising, Marketing and Media. It was formally founded
20 years after the idea was sown in 1958 when the first AdAsia was held in Tokyo. AFAA today is truly a pan Asian body that makes a difference
to the industry through initiatives that have proven to be landmarks. It is particularly known for some marquee events.

AdAsia: Being conducted successfully over the past 64 years, it is the largest congress of its kind, attracting approximately 1,200 advertising
professionals from around the world every other year. In 32 such events, about 30,000 individual professionals would have been benefited from
AdAsia held in different countries in Asia.

DigiAsia: DigiAsia was created to provide a friendly biannual platform where professionals from both Digital and Interactive Media gather, share,
learn and explore the possibilities in the Digital Era. Over 1,500 professionals have benefitted from the five editions held so far in Taipei.

FastTrack: Ours is an industry that thinks young and this unique programme has been especially designed to educate and support young Asian
talent to further their careers. Nearly 200 participants have seen their careers fast tracked in various countries in Asia. The 8th Fast Track
Professional Excellence Program will be held soon in Malaysia.

Other Initiatives: As a responsible industry body, AFAA is supporting the cause of Gender sensitization and Awards for Communicating
sustainability through the Olive Crown Awards.

Today AFAA has representations in 13 Asian nations — Japan, Korea, Taipei, Vietnam, Malaysia, Indonesia, Bangladesh, India, Nepal, Macau,
Pakistan and China & USA.

AFAA : S|SEEZEBRNTENEENE

AFAA RITMES - 1T R EBIERSERMAASPABEERE - 1958 & > F—/E AdAsia IERFEIT > AFAA BIMBABHLLEEEF » MHL 20 SFAIENRIL - %5 > AFAA B
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AdAsia
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2025 FHIERLITH AdAsia BEZFTALEIRART) > 2027 £ AdAsia TAETIRENE 1T o

DigiAsia
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AFAA New Age Leadership Programme
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AFAA Brilliance Awards
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INTERNATIONAL ADVERTISING ASSOCIATION

Established in 1938, IAA, International Advertising Association is the
world’s most influential network of marketing and communications
professionals. On the ground, we have over 4,000 individual and
corporate members among the 56 countries/ areas, which is the only
global association that represents all various spheres of the MarComm
industry. For over eighty six years, IAA has played the leading role
in supporting key industrial issues such as freedom of commercial
speech, self-regulation, responsible advertising, education and
professional development.

IAA Chinese Taipei Chapter was established in 1967, it’s the only
international association covers advertisers, advertising agencies,
media and academic groups as well as Young Professional Chapter
in Taiwan. Along with the IAA positioning of "The Global Compass
of Marketing Communications", we are aiming to strengthen the
cooperation with IAA Global and other Chapters, introduce the
advanced global industrial trends, interact with local activities, act as a
gate to exchange between Taiwan and the world, by final, to enhance
and create the industrial values for all members.

International Organizations

International Advertising Association

EfRSHE

IAABIFEE &3 E (International Advertising Association) BRAZHR
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TAIPEI

ASSOCIATION OF

ADVERTISING Taipei Association of Advertising Agencies
AGENCIES AltTESKERERELAE

The Taipei Association of Advertising Agencies (TAAA) aims to promote economic development, coordinate industry relations, and enhance
common interests, representing full-service advertising agencies across all media channels.With strong member support, TAAA successfully
hosted the prestigious AdAsia three times (1966, 2001, and 2015). Authorized by the Asian Federation of Advertising Associations (AFAA), TAAA
secured the permanent hosting rights for DigiAsia in 2013. Held biennially in Taipei since 2014, DigiAsia has become the premier international
stage for Taiwan’s digital marketing innovation.To consolidate industry synergy, TAAA has organized the "Taiwan Advertising Festival" since
2006, honoring leaders through the Outstanding Advertiser of The Year and other major awards. In 2025, the Festival was officially designated
as a National Commemorative Day by the government, and the winners were honored with an audience by the President of Taiwan.In
December 2025, TAAA spearheaded the Sustainability Marketing Alliance, uniting ten major domestic associations to lead the industry’s green
transformation. TAAA diligently serves as a core communication hub, rebuilding social trust and fostering a virtuous cycle of common good.

AItTEEREFREREAT (TAAA) L MEEKHERRE > HRRXERG  HEXRNE AFRE - FTEEARKEER RS
BAR ~ UER - IRAR - R ST REFRRRESGRANE - x2RCEHEEEEREIHT FEEZEMIISEM MEEME
HE#E (AdAsia) 1 - MR 2013 FREEESRFZR > NISHIMNESHE (AFAA) BEN MBS MAE (DigiAsia) 1 K
AEHHE > B 2014 FESMEETER QLR > RARRSERUTHAENERES - KRREXEE > B 2006 FESMH
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Bt 2025 F 12 ABMSEATAITHERA GG HFEZGENIL DKETHEE ~ SIEEXBRGEEDR - TAAA BHHERD
EiEER > JHEATEF L > TRITRSERERNT T EEREHIFRER -
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Taiwan Digital Media and Marketing Association

®
CHINESE TAIPEI

Established in 1938, IAA, International Advertising Association is the
world’s most influential network of marketing and communications
professionals. On the ground, we have over 4,000 individual and
corporate members among the 56 countries/ areas, which is the only
global association that represents all various spheres of the MarComm
industry. For over eighty six years, IAA has played the leading role
in supporting key industrial issues such as freedom of commercial
speech, self-regulation, responsible advertising, education and
professional development.

IAA Chinese Taipei Chapter was established in 1967, it’s the only
international association covers advertisers, advertising agencies,
media and academic groups as well as Young Professional Chapter
in Taiwan. Along with the IAA positioning of "The Global Compass
of Marketing Communications", we are aiming to strengthen the
cooperation with IAA Global and other Chapters, introduce the
advanced global industrial trends, interact with local activities, act as a
gate to exchange between Taiwan and the world, by final, to enhance
and create the industrial values for all members.

Taiwan Digital Media and Marketing Association
BENUIREERAETHRE

International Advertising Association
Chinese Taipei Chapter
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The Association of Accredited Advertising
Agents of Taipei R.O.C.

The Association of
Accredited Advertising Agents of Taipei

altmREERKEAGE

The Association of Accredited Advertising Agents of Taipei (4A) is
a leading industry organization composed of integrated advertising
agencies in Taipei. Its origins trace back to July 1, 1987, when the
“Integrated Advertising Agency Management Association” was
established. Originally an informal networking group, it became a
formal association in December 1991 and adopted its current name to
better serve the industry.

4A is committed to promoting high industry standards and supporting
the professional development of its member agencies. Each year, the
association organizes several key initiatives, including the 4A Creative
Awards, which recognize outstanding creativity, and the 4A Forums,
which focus on talent development and knowledge sharing. In addition,
the 4A Basketball Tournament helps strengthen connections within the
industry.

4A also participates in international advertising affairs and works with
local organizations to promote industry development through the
DigiAsia and AD Taiwan.

BItMRSREEAGE

4A (The Association of Accredited Advertising Agents of Taipei R.
0.C.) EHAIHigEESKIEBERNGE » HaiH 51987
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Media Agency Association

gitmiRRERFAEERE

In March 2000,the general managers from 11 media agencies
gathered together to exchange ideas about the media industry and
future development. At that time, some agencies had already evolved
into independent businesses, while others were still considered
creative agencies that operated within the parent corporate structure
and lacked full autonomy. The roles and functions of creative agencies
were also narrowly viewed from a cost perspective by clients and
industry players alike. As the industry gradually evolved, a lack of
clarity on service items, service

charges standards,intercompany interactions and dialogue mechanism
became apparent,and the need for consensus grew strong. In an
effort to establish order for the industry, the 11 general managers that
gathered decided to form a platform to build broader consensus and
establish order,ensuring that clients, agencies,and media companies
could interact and grow together in a benign environment. That
effort was further sustained in June 2002, when the Media Agency
Association (MAA) was established. MAA is dedicated to bringing
together professional expertise from the industry to provide quality
services to clients, to enhancing professionalism, work ethic and legal
compliance, and to serving the general public with the highest quality
of advertising media.
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Taiwan/Taipei International Public Relations
Association

BEEEILHERBFELHRERESE

The Taiwan and Taipei Public Relations Association (TIPRA) is a
leading professional organization representing the public relations
industry in Taiwan. The association is dedicated to advancing industry
development, strengthening professional standards, and enhancing the
role of public relations in corporate communication, public affairs, and
social engagement. TIPRA serves as a platform for industry exchange
and collaboration, connecting businesses, government institutions,
academia, and media to promote the diverse applications of public
relations in brand communication, policy communication, and social
impact. The association organizes key industry initiatives including
The Asia Pacific Chinese PR Awards, as well as PR Forums and
professional seminars, encouraging knowledge exchange, innovative
thinking, and professional excellence within the communications
industry. Looking ahead, TIPRA plans to launch a PR Industry
White Paper to provide insights into industry trends, professional
practices, and emerging issues, further strengthening professional
dialogue and advancing the influence of public relations in the global
communications landscape.

The Association was founded on the industry’s consensus on market
function and organization. We hope to correct consumption habits,
improve service quality and mutually exchange operational techniques.
Minimizing price competition in the industry, charging reasonable
prices, facilitating stable operational development are our objectives.
The association also strives to strengthen connection with the
media, improve practitioners’ social standing and bolster employees’
vocational literacy in order to comprehensively improve industry
service quality. We encourage likeminded newcomers to join us and

work towards achieving our common goal.

Azzociation
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Kaohsiung Association of Advertising Agencies
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Congress Host

= HIF

Sharon Huang

An Golden Bell Award-winning actress and host. In 2007, Sharon won
the Best Supporting Actress in a Television Series at the 42nd Golden
Bell Awards for her role in Hakka TV's drama The Dull-Ice Flower. In
2016, she clinched the Best Host in a Comprehensive Program at the
51st Golden Bell Awards for Hakka TV’s Hakka Top Hits.

Recognized as a "Supernova" at the Taipei Film Festival in 2023, she
starred as the female lead in the movie The Bad Kids the same year.
Her extensive acting portfolio also includes prominent roles in drama
series such as Stamps and Soufflé and The Ocean of Intimacy.

In addition to her acting career, Sharon is a highly experienced
bilingual host. Her versatile hosting presence spans major international
ceremonies, forums, and gala dinners. Known for her vibrant and
energetic style, she has also hosted popular bilingual shows such as
Secret Kitchen and Legit Mando.

Congress Host
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Working Committee of 2026 DigiAsia Taipei
2026 DigiAsia Taipei {5l AE

EREh
Robin Lu

Chairman, 2026 DigiAsia

20268 ENAE &

Chairman, Taipei Association of Advertising
Agencies (TAAA)
BUATEESAESEREAS BER

=iZH

Yves Huang

Chief Executive Officer, 2026 DigiAsia
2026 MIEEMAE TR

Executive director, Taipei Association of
Advertising Agencies (TAAA)
AltmEEREREREAY BHES

ERsER

Johnny Duann

Chief Advisor, 2026 DigiAsia
2026 TEINAE 4BRERT
Chairman, Rock Group
BREEEER
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Evan Teng

Consultant, 2026 DigiAsia
2026H i1 E5MAE BAR
CEO, Bia & co.

BEES TR
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Nakakawa Xie

Consultant, 2026 DigiAsia
20268 s AR R
Chairman, SHAPE Advertising
SRFRFEHARAR EER

FraEH
SEELRIEYT

Vice Chairman, 2026 DigiAsia
2026BIEEMAE BIER

Chairman, Taiwan Digital Media & Marketing
Association (DMA)
BEBREEAETHGE BER

Gary Chi

Vice Chairman, 2026 DigiAsia
20268 EMNAE BIER

President, International Advertising
Association (IAA)
EREEHEEIESE BER

BRIZE
Kiki Chen

Vice Chairman, 2026 DigiAsia
20268 MAE BIER

Chairman, The Association of Accredited
Advertising Agents of Taipei R.O.C. (4A)
BIETREXCEARE BER

E AR
JJ Lu

Vice Chairman, 2026 DigiAsia
20268 EEMAE BIER

Chairman, Media Agency Association (MAA)
BItHRERBEAER RS BEER

miEtE
Fiona Cheng

Vice Chairman, 2026 DigiAsia
2026BIEEMAE BIER

Chairman, Taiwan/Taipei International Public
Relations Association (TIPRA)
BHBEILHEBRARMERRE EER

=
Ya-Lan Huang

Vice Chairman, 2026 DigiAsia
2026 TEINAE BIER

Chairman, Kaohsiung Association of
Advertising Agencies (KAAA)
BETESRESERNELR BER

Organization
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2026 DigiAsia Taipei Preparation Committee
2026 DigiAsia Taipei MK EEHEEE Y

EREh
Robin Lu

Chairman

FEEE

CEO, dentsu X
BUBRHBERAR RITR

R=
Roi Chang

Committee Member
BHER

COO, LiTV
URREROARAR BER

=i&H

Yves Huang

Committee Member
HHEZE8

Executive Director, cacaFly
cacaFly 1TEE

RN
Kelly Huang

Committee Member

BHRZEBR

CEO, Omnicom Media Taiwan
RERRREE TR

PRI
Kiki Chen

Committee Member

BHERE

Co-Founder & Deputy Chairwoman of MDCG
KERUEEEE HFEAPAERERR

Jonathon Chen

Committee Member

BHRZR

CEO, FunCapital International
TREIFR R B IRAT) MBASHE

Gary Chi

Invited Committee Member
HBES

CEO, isobar Taiwan
ZRMRHBRAE PITR

w5
Nicky Hsieh

Invited Committee Member

BEBEE

Executive Director, Echo1 Digital Consulting
B-BEBRERAEAR JITES

FRUE
Richard Lee

Invited Committee Member
BHBZEE

CTO, TNL Mediagene

RASETR AR M R REAEEE
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