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Welcome Message

We extend a heartfelt welcome to all distinguished guests from around the world attending this year’s DigiAsia
congress in Taipei!

DigiAsia initiated in 2014, is a premier biennial congress dedicated to digital and marketing excellence in Asia.
Authorized by the Asian Federation of Advertising Associations (AFAA) and organized by the Taipei Association of
Advertising Agencies (TAAA), DigiAsia sets a significant benchmark for the region with a focus on digital technology,
creativity and business innovation, highlights the role of MarCom in digital transformation and serves as a crucial
platform for digital, advertising, marketing and communication in Taiwan, Asia and even globally.

Over a decade we organized 5 editions of DigiAsia, 95 sessions of keynote and panel discussion, over 110 thought
leaderships across more than 14 countries, with an accumulative delegation exceeding 4,800 individuals. Each
edition of DigiAsia has consistently led market trends, from the birth of the digitally imaginative DigiBaby, the rise of
social media, the development of Al technology, the post-pandemic transformation, to Web3 Rhapsody. Thanks to
everyone’s dedication and hard work, we have continuously refined and advanced each DigiAsia, creating a digital
carnival that belongs to all of us.

The theme of "2024 DigiAsia Taipei" is "Al4U", focusing on the transformative role of generative artificial intelligence
in marketing and creative industries. The rapid development of Al technology is set to revolutionize society and
the digital creative sector. For those of us in the advertising and MarCom Industry, it is imperative to address the
integration of technology and humanity, accelerating digital transformation and economic growth in marketing
through human-machine collaboration. Over the course of this three-day congress, we will explore the "Usability",
"Uniqueness", "Utility", and "Universality" that Al can bring, systematically examining its technology advancement
and applications in advertising and marketing, and its implications for technology, humanity, and social responsibility
since of: "Al4U"! For Me! For U! For Everyone!

Thank you very much for supporting DigiAsia, including the supervision from Ministry of Economic Affairs
Administration of Commerce, Bureau of Foreign Trade, Taipei City Government, Department of Cultural Affairs
and Department of Industrial Development. Authorized by Asian Federation of Advertising Associations (AFAA)
and collaboratively co-organized by various MarCom Associations in Taiwan, including Kaohsiung Association of
Advertising Agencies (KAAA), International Advertising Association Taipei Chapter (IAA), Association of Accredited
Advertising Agents of Taipei R.O.C. (4A), Media Agency Association (MAA), Taiwan Digital Media and Marketing
Association (DMA), Taiwan/Taipei International Public Relations Association (TIPRA). Special thanks to all the
Advisors, Vice Chairman, all Committee Members for their dedication and contributions. We appreciate all the
Board Members from all the above associations, all the sponsors, and everyone who contributed and made
DigiAsia a great success. Thank you!

We expect to see enthusiastic participation from around the world as Al brings new challenges and opportunities.
Together, let’s explore how Al will transform the future of MarCom Industry and spark innovative ideas in this three-
day congress!
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Welcome Message

EXinga

MEECUFMEREBRINIEE @ LRAEHMNKEDigiAsiaft B LHIEE!

HAI TN K EDigiAsiaBIiaHR 20145 » I ME S (AFAA) BRIESItTESRIENERE AT (TAAA) EMEE
P—rEEMNtEREEEENEMEZTHNERERT - AEFENBMUE - THAEN SR ESRE  RIR
ITHEREXAESHENELNENAG  UAEAEETMNENZIREN - BS - 178 BRXASHENEEF
Lo

=]

EIREE 10F RFKMELBHHBR/E DigiAsia - RBHEBFFT KRB 4EBRU LHNERMSHE « £ 7T BBSBHE
R R R - MR M0SMMNERERME R RS - RETBiB4,800 ARAVHE - B—/EDigiAsialy E = th &R AE
S| ETHIHBRNER - {EIEBEBE DigiBaby HL4XE - Social it B IEEERVEEE « AIFERERIRHRE © BIRZIEFR
EXNENYERE - —EXIMFFIAY Web3 Rhapsody JE18H - EARH AKX AMIE - HM—[ELt—ErIEERE
B EHBRIrENBURFES -

RKEXEEBITS A4V,  BEPERMNEFERERXAIEERTHAZEEZRNELIER - AIRRERESR
BEREEEREAMSURBMUAEERNEE HNFRESITHEREE— 2 FIRM  HIEF{MEANH
o MEAIGETHHMUENRTHEESERZRN =-FRA28RELERNES - ERM—EEZBE=X
FYERIBH ERIFZEA TEZSRFR LI RAY T A (Usability) ~ 454 (Uniqueness) ~ BAMYE (Utility) BRIZ&EE
(Universality) @ R RIESTHIERAEERPBRANEMESEMERFMAIRST - BH "Al4U, ! For Me!

For U! For Everyone!

JEEREE REMDigiAsiaH UM AKENZF 8 - KENEXRRE BIFESZE - 8ItHER « EERE
XBRBAVIESE - ATEMNESHEE (AFAA) RiE > IHAEITHERASLAREHEE ORE » 818 ' SEHESNK
IEEERENE (KAAA) - BEEEHELRILSE (AA)  BItHESEEEARE 4A) ~ BALHEELRERIERE
BE (MAA) ~ BEE(IEEERZTHERE ODMA) @ LR ESEEESILHEEAHKRERIFE (TIPRA) - SRIRBIER
EAEELRH  RIEREFIEZEEM  TAAAERBESEMTERNNER - it SRS SEHEMHNENTE 2
{RIFAY(TE - BRERT "2024 DigiAsia Taipeiy ° B ASF !

FALRBT - BEEFRURT 2HAOHEEET - HMNBFRASRJMPIKR - BERBUERBER  URERE
FATHRIF2HE - BEHMEARRATERZR THERRRE  LEESHEAFHFE LHRHESHERAE -

¥
5\

me Message

Robin Lu E!BE)
2024 HIDMKES

AP EEREELEAEARESEE &

(=)

3
O




Welcome Message

| have immense pleasure to welcome every one of you to the sixth edition of DigiAsia under the theme "Al4U". Here
we will understand the transformative power of Atrtificial Intelligence and its impact on our lives, industries, and the
world. Al’s entire gamut of "Usability", "Uniqueness", "Utility" and "Universality" will be explored over three days of
September 3rd to 5th 2024 at Grand Hyatt Taipei.

Since its first edition in 2014, DigiAsia has been focusing on cutting edge developments in the digital space for
the marketing and communications industry. We have over the last 10 years discussed these transformative
developments under various themes. In 2014 it was DigiAsia - "Beyond Imagination"; in 2016 it was DigiAsia -
"Social Next"; in 2018 it was DigiAsia - "Experience Al"; in 2020 it was DigiAsia - "Transformation under the New
Normal"; and in 2022 it was DigiAsia - "Web3 Rhapsody".

In a manner of speaking, we are revisiting the theme of Al this year as we all know it stands at the forefront of
driving innovation and reshaping the way we live and work. This edition of DigiAsia will witness a diverse group of
experts, innovators, and enthusiasts to share their insights and experiences on harnessing the potential of Al for the
betterment of society.

| expect that we will be exposed to some cutting-edge research and technological advancements in Al, to practical
applications and ethical considerations. Our goal is to foster a collaborative environment where ideas can flourish,
knowledge can be exchanged, and new partnerships can be forged. Let's explore together and unlock the
possibilities that Al offers and ensure that its benefits are accessible to all. Let's make this Congress a milestone in
our collective journey toward a smarter and more inclusive future.

I look forward to meeting you in Taipei!

Srinivasan K Swamy

Chairman, Asian Federation of Advertising Associations
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Welcome Message

EXinga

HIFESEBEUDAN KB INENE DigiAsia e ZRAEMEER "Al4U, » BN TRAIEENEENEREY
HPIEE  TRMMFOTE - H2024FF3HEARBIABIRBBEN=XES+ - HMISEEFRFAN "TH
L TEREE, - TERM., B TEEM, -

H2014FE—[ELAK * DigiAsia— EEFRBAUEERTHMEETENG SRR - EEENTED » HPIERR
MEETIFT T ELEEMRRE - 2014FEMEEL "DigiAsia - BHilEE , ; 20165ER "DigiAsia - TERFHHER L
201842 "DigiAsia - BEEEAl, 5 2020E 2 MDigiAsia - FIHERETHIEEE |, ; 2022 2 "DigiAsia - Web33T48HH

o

BMSFEHRRT TAE—EE - ARRMBNECHEESRFNELEMVEENTENARXAEERRRE - &
[EDigiAsiaf REER B FRIVER * BIFHEMBIFE » 2EMMBARALEREL TR REMESE -

FHEE R MR RBE —LQORIAIMEMNRIGER « BREAMGIEEE - AMNBEEFEREE—ASFNRE 78
12 BETLGEFRRE - MBI FHSERHRRITLET - BRMOHLFRRULEHARMATEEY - BR
HABZBRABA - BEMALES N $EXXEEAKMNERNEEZMEERRRIVERER -

AR AR R !

Srinivasan K Swamy

Chairman, Asian Federation of Advertising Associations
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Welcome Message

Taipei City possesses abundant cultural and artistic energy. With the advent of the digital technology era, this year
we will use a large-scale, multifaceted performance and exhibition event, "TRENDY TAIPEI - Music X Innovation",
to explore various aspects such as industry situation, technological development, international connections, concert
economy, and future trends through elements of film, art, and pop music. The aim is to give free rein to Taipei's
unique city charm, achieve industry upgrading, invigorate the economy, attract talent, and align with international
standards.

"TRENDY TAIPEI - Music X Innovation" will be held from September 2 to 8, 2024. It will bring together professionals
from music, film, theater, innovation, and Al technology to convey trends and new technologies in film entertainment,
digital marketing, and the convergence of Al. The event will feature a series of activities including TAIPEI MUSIC
EXPO, DigiAsia, ContentAsia Summit, Res Artis Conference 2024 - Taipei, AAPPAC 2024 Conference, Taipei Film
Academy, StartSphere Taipei, Taipei Codefest, and TAIPEI MOJO. More than 50 cross-disciplinary dialogues and
industry matchmaking sessions will be held, to provide a platform for cross-domain exchange and sharing, jointly
foster Taipei’s cultural industry and imaginings for future development, and align with international trends.

Since Taipei Association of Advertising Agencies won the permanent hosting rights for DigiAsia in 2014, it has
become a grand biennial digital technology congress in Asia. This year’s 6th "2024 DigiAsia Taipei" will focus on
the development of Al digital technology, exploring content culture, digital transformation, and industry economy to
inspire continuous innovation among advertising professionals and enterprises.

Taipei is a city of inclusivity, uniqueness, and creativity, with infinite potential. We hope that DigiAsia Taipei will serve
as the best stage for showcasing Taipei's outstanding achievements in digital technology, entertainment, creativity,

and advertising communication. Taipei City Government and citizens eagerly anticipate your visit and invite you to
experience Taipei’s warmth and friendliness.

% .

Chiang, Wan-An

Mayor of Taipei City
=ltmmE
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Welcome Message

EXinga

ElHHEEENLEiRE  BERUMRRARE  SF  $EAXEESXREETE "= TRENDY
TAIPEI - Music X Innovation BY21T - AR « EWERTELR/TER @ FIERRR « BIRERE - BIFFERS &
BEEERRREREFER - RESICHEFRGES - ERERAR  ERIEE  SIEATRZNBFNER -

M#=d4t TRENDY TAIPEIl - Music X Innovationy R1135F982E AR » MESTL iR - BB« A% ~ AR
BEEEALT  PEERBRE - FAUTHAR AKBREHNBREFRNETE  HESITLEEST TAIPE
MUSIC EXPO B3 K& DigiAsia * THMEZTRABIEE ContentAsia Summit » 2024Res Artis EALEE + 202455.K
REBMPOBEEE - BILEFEPR + StartSphere Taipei SILEIFTRIZEME « SIMFEXEEE - BHEILFER
HISEE) - EBiB50GRIIEI T REEIEE EXEARR  FERUHEBRARS/ENFEEL @ HAIZILHELEERKEK
BRAEG MRS -

H204FERItTHESRIEBXFE N ZTESDigiAsiaBI TN KE KX EHHELLK » DigiAsia Taipei 2 BB KAIE
FHEMUFINEE - SEENEDigiAsiaBfi EMNAE FEFHEERAIBMIRINERE  REIREL ~ H(EEFE
ERE - LIt EE R A B EDERERIFFITT

EltE—EER BEATRRIFHEAT - R ERTTEE - FEDigiAsaBI M AERABEILRBBMUR « 1R
£ ARMESEREEARNRESE  EIHTHARHRARPRSMUNEIR  KSEILVRIFREE -
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% B

Mayor of Taipei City
=ltmmE

G Welcome Message




IWJHAT IS R&% ?

ia (®

IWHAT is-DigifAs



What is DigiAsia?
+FE= DigiAsia?

DigiAsia, Asia’s Largest Digital Creative & Innovation Platform!

DigiAsia is a bi-annual digital marketing congress permanently in Taipei launched since 2014. It is authorized
by the Asian Federation of Advertising Associations (AFAA), which consists of 14 major Asian countries and
is organized by the Taipei Association of Advertising Agencies (TAAA). DigiAsia is the most iconic digital
marketing congress in Asia for its sixth edition in 2024.

DigiAsia aims to create the Asia’s largest digital creative and innovation platform, serving as a bridge between
Asia and the global digital-related industries. By integrating humanity and technology, fusing creativity and
innovation, sharing, learning, experiencing and exchanging, DigiAsia will inspire Asia's digital executives to
continuously innovate, create and drive businesses towards a better future!

CBIIEEMKE (DigiAsia) ) F2014FF A - EEATEMN14EZ SBFEM (Asian Federation of Advertising
Associations ( fHAFAA) CMEEHEE) RESIHEERIEGERAELE (TAAA) FIEMRYESR  BME
REILERH @ REMtEREEEMINEM HESEFET -

(BIZMAE (DigiAsia) ) FIRER - AIE—ERREANHMUABRIFFE & MAEEIMNE IR [IEE
EXMEXRZENESER  BBESAEM > MEIEMARN - ZB0FHEBE  BERMIR - LUNEE
MBI - FET B D AR FRVE SRR - BIERAIR -

Why is DigiAsia important?
DigiAsia B{TEEE?

DigiAsia is a congress dedicated to Asia, focusing on digital aspects and bringing together talents in
technology, management, and creativity from around the world. Through keynote speeches, panel
discussions, thematic exhibitions, and cross-disciplinary exchanges, we combine international perspectives
with local experiences to enhance digital knowledge and professionalism, seek opportunities for collaboration
and inspire innovation!

DigiAsia will attract the attention of the world, empower Asia's digital-related industries the opportunity to be
exposed on the global stage and elevate the brands into an upgraded level. We expect DigiAsia to stimulate
more industrial innovation, R&D and growth, and then enable the Asian digital industry taking lead in the
development of innovation and entrepreneurship trends!

(BAIEHMAE (DigiAsia) ) SEBEMBENEEMERE  UBUSTHBTERESHASHORE - &
B BIBAA | SSEIRER A EREEEREN TERERFMR - BRIM @ #HILRARUMEEE
¥ SXREEMIRE - RILHEDRIF AT !

(BAIEIMAE (DigiAsia) ) §UR5| 2 RAVRDE - MEUMB(IARIE SRR ERPFIERIE BBRY  BAR
EFR R EAEE  RIMERMRIFARERR  EMRINBGEERBMUEREAFAIXBRRRENET SR |
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igi

WWHAT is



Meet DigiBaby?
Aol DigiBaby?

DigiBaby was born in 2014 as the newest edition to the Asian Federation of Advertising Associations (AFAA).
It inherits the excellent lineage of traditional advertising while simultaneously embracing digital innovation.
Representing a perfect blend of technology and humanity, DigiBaby is perpetually akin to a newborn baby,
always self-growing, self-evolving, and steadfast in its original purpose.

In 2016, we introduced sleek lines with a tech-savvy feel to DigiBaby, depicting the hands and feet of a toddler
and expressing its curiosity about the world through forward-leaning movements, symbolizing its eagerness
to explore the unknown. In 2018, aligning with the congress theme "Experience Al," we added circuit board
patterns to DigiBaby's head, symbolizing the infusion of humanity into artificial intelligence.

Starting from 2020, amidst the global pandemic, DigiBaby wore a face mask, inviting attendees to contemplate
"Transformation - Under the New Normal": the direction and development of industry transformation in
the post-pandemic era. In 2022, with the thriving development of Web3, people freely traversed between
the virtual and real worlds, creating more applications. Consequently, DigiBaby began to take on different
personas, unleashing our imagination into the "Web3 Rhapsody" fantasy world, exploring the diverse universe
of Web3 with knowledge, amusement, storytelling, and romanticism.

In 2024, DigiBaby maintains its spirit of curiosity and learning, with Al at its core, perfectly embodying the
fusion of human creativity and Artificial Intelligence!

20145 DigiBabyL4 ! ft 253 'J‘I‘IIEL":Huum (AFAA) BIFHAEEER | B BHRESVERMIE - BHRRIT B
LR SRHXMAMBISEERFES o DigiBaby KEFBMAM LR - FEFFE MR « BFGEL - (DK TNE !

2016%FDigiBaby R INEF RAIFSER1F - MELENRNFR @ LAREIHA EENEER 2R E 1T RT3
i LUR ERFNIRRAVEE © 2018FEHKFIMFEKRE Experience Al 78 * 7EAFR "Humanity ; BIDigiBabyEE L
IMAZRER  FEATIEEHEEHEBE ALY -

20202 IRBIEREE » DigiBaby®| EFAEOE » HFEZE "Transformation - Under the New Normal ; &iE 5
KREZFEHVPNARMEER - 2022FfEE Wb ERARED  AMERFHREEEZH  BIEHEZER -
DigiBabyth g REEE M BEE TN EIESR © BHBHREA "Web3 Rhapsody ; JEIEH SR » #RFEWeb 3ZTFHME
M ERER M - BRI AR (% BEER!

20245 DigiBabyRIFEWFFHBERIEW » LAIEKD  TEE2RABBERAIEENES!

2014 2016 2018 2020 2022 2024

@ @ @ 9 O

—mu—>—

P
E
2020 BETH A " 5
BT MKRE 20244 2 T H K &

> > > >

. Transformation
Social Next Experience Al  ynder the New Web3 Al4U

Normal Rhapsody

Digi Beyond
Imagination
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Introducing 2024 DigiAsia Taipei
2024 DigiAsia Taipei 7T

The annual theme "Al4U" aims to explore the transformative role of generative Artificial Intelligence in the
digital creative industry.

Al scientist Andrew Ng once said that just as humanity widely adopted electricity a century ago, Al is now akin
to a new form of electricity - it's an universal technological innovation that can be widely applied in various
fields. So, what should we do with AI?

This speech encapsulates the pervasiveness and versatility of Artificial Intelligence. Al not only aids in
specific tasks but also benefits many different applications. Al should not be confined to the realm of large
enterprises; it should be considered a general-purpose technology, comparable to electricity, with the potential
to revolutionize various domains.

We firmly believe that Artificial Intelligence will become an invaluable asset to the digital creative industry,
driving a win-win scenario for content culture, digital transformation, and industrial economy. The universal
value of Al lies in its power to drive innovation, spanning across various fields and providing equal
opportunities for everyone.

Let's explore the Al's - Usability, Uniqueness, Utility, Universality.
Al For Me! For U! For Everyone!

FEIHE A4, BEERREBAXATEBRERURAZER PAYELER -

Al B2 RKIFE (Andrew No) JHFEHRT - —EFAIABRBEZMERES © HE - ARGEHEENESD
- EREANRNES - eRZERESSE - HPIXBAIMAE?

EERER SR T AIEENERENSIIRY  ATERBEEHEEY > MEHFSTEERAEEZ - i
BAREZERMARERIRN - BERBARN - ATRENRR > BEHEHSEES

HAIRE  ATEESHAABUAEERNEEEE  EHRARNL - BUSHNERTENER - HEEE
EEREESRFNNE  BESEES - BAEARMT FFOKE -

B ERERATIEERD -
Usability (A A1) ~ Uniqueness (3F4314) ~ Utility (B ') ~ Universality (Z5&14)

E%Eﬁ%ﬁﬂgkl%% . m%%ﬁ@{ﬁﬂg > %B’:‘ﬁ@kﬂ‘] !

For Me! For U! For Everyone!
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Overseas delegates registration

18:00-18: . ——
8:00-18:30 oy mmmapm

LINE Welcome Dinner (Invitation only)

18:30-21:00

LINE iDERE
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DAY 1 -
Al x Technology

Ly p! =
WSS AR

09:30-09:50 Registration

Opening Ceremony

09:50-10:30 & st of Honor Remarks

1 Chairman, 2024 Digiasia Taipei
RObln Lu Chairman, Taipei Association of Advertising Agencies (TAAA)

Chairman, Asian Federation of Advertising

Srinivasan K Swamy Associations (AFAA)

10:30-11:00 B Yannick Al technology for business
Mahé
Head of Business Engineering - Greater China Region, Meta

11:00-11:30 B Gen Generative Al and LY Corporation's Vision:
Mivazawa Aiming for a "WOW" and "!" Daily Life
Senior General Manager, Generative Al Group, Executive Corporate Officer, LY Corporation

11:30-12:00 RRoger Al and Creativity - Harnessing:
Li Transforming Creative Development In Advertising

Senior Director, Yahoo Creative APAC

@ Congress Program - AGENDA



DAY 1

Al x Technology

14:00-14:30

14:30-15:00

15:00-15:20
15:20-15:40

15:40-16:00

16:00-16:20

16:20-17:10

19:00-21:30 j@ Gala Dinner - Taipei Night (Invitation only)

Flora Leveraging Al to Enhance Marketing Impact
Chen

SE&O / CSU Lead, Microsoft Taiwan Corporation

Andreas Generative Al in 2024 -
Schallwic Where Are We and What's Next?

Chief Digital Innovation Officer, Mars Holding Co., Ltd

Coffee Break

Ashwini The Inmates are Running the Asylum:

Asokan A Commentary on the State of Al in 2024
CEO, Mad Street Den

Bharat DIGITIZE to HUMANIZE
Avalani

Founder & CEO, Connecting the Dots

Yong-tae Alex Monetization, New Entertainment & Al
Kl m From the Perspective of a Social Media Marketing Gompany

Founder & CEO, The SMC Group

| Panel Discussion (1) |

Riding the Wave of LLMs:
o How Industry and Academia Can Navigate Together
Lun-Wei Ku Wen-Huang Cheng

NTU Distinguished Chair Professor,

Department of Computer Science and Information
Engineering, National Taiwan University

Fellow/Professor,
Academia Sinica Research

Frank Wang Dr. Kai Hua

Director, Deep Learning and Computer Chief Technology Officer,
Vision, NVIDIA Microsoft Taiwan

® Congress Program - AGENDA




DAY 1 -
Al x Technology

Yahoo RAERSAIEHPIERIBE

12:00-14:00 [l Yahoo FE (Invitation only)

_ _ FRER
09:50-10:30 g g
2024HNHAE BR

SBItHESRAEHERRLE (TAAA) BER g

Srinivasan K Swamy SHRSHE (aran) =12 [

€]

10:30-11:00 ' Yannick AIFFRIEEBARIR =

Mahé |

Meta XPEEBHLEBEBEEA E

11:00-11:30 | 28 RERRNAIFRIREMNEERS S

v

o

11:30-12:00 [| 2= AIEEIE - AT «
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DAY 1 -
Al x Technology

14:00-14:30 | & AlBRRE RIRTTSHAENRE

14:30-15:00 | B 2024FHIERRTUAL -
& HMEME - T—S2HE?
NEER HfMEIR

15:00-15:20 @ HiZAE

15:20-15:40 | Ashwini 2024 AIBRARETR
Asokan The Inmates are Running the Asylum
Mad Street Den #iITE

15:40-16:00 I Bharat fit "EGfE . B T AL,
Avalani
Connecting the Dots Bliif ABE#HITE

16:00-16:20 | & B  REEANTES
EE§ it IR TS A EEAE

The SMC Group Elif AB#ITR

16:20-17:10 [ | £&5545 () ’ |
WIFLLMIRE - EREZFNEARR

o
o i BXE
RREAZR BT 2HRAAES BEXE BHMIESRARNMERBENRE

R {Esll e

HEERASE AITRZTIRES AENR aREiR

19:00-21:30 @ St Z2&FEME (Invitation only)

®) Congress Program - AGENDA




DAY 2 -
Al x Application

2024 Taipei International Al Forum

10:00-10:30 B Frank Beyond Vision and Language: Recent Advances in
Wang Multimodal LLM
Director, Deep Learning and Computer Vision, NVIDIA

10:30-11:00 ® Naoki A combination of data and creativity serves as a
Tanaka paint brush to draw new experience
Chief Creative Officer, Dentsu Lab, Dentsu

11:00-11:30 gChristopher Al - Beyond the Hype
Brewer
President, Ogilvy Consulting, Asia

11:30-12:00 g Bharat The Future of Marketing with Generative Al
Khatri

Chief Digital Officer, APAC, Omnicom Media Group

12:00-14:00

Omnicom Media Group Luncheon (Invitation only)

® Congress Program - AGENDA




DAY 2 -
Al x Application

2024 Taipei International Al Forum

14:00-14:30 § Ayush Future of Advertising: Al & Personalization
Agrawal
Partner, Addressable Content, Wavemaker - GroupM

14:30-15:00 B Kim Step into the future of media buying:
Marchan Where Al and Humans Collaborate
General Manager, Client Service, Global Agency, The Trade Desk

15:00-15:30 B Naho How can we edit data with Al to extend our
Manabe creations into more attractive ones?

Global Creative Director, Hakuhodo Inc.

m Coffee Break

15:50-16:10 R Calvin Brand Development and Practical Strategies for
Lee

Electric Vehicles

Managing Director, Sime Darby Kia Taiwan

16:10-16:30 B Yves The Democratization of Al

16:30-16:50 §@ Jason Productivity & Innovation - MediaTek DaVinci GenAl
Yeh Platform

Head of Al & Data Engineering Division, MediaTek Inc.
16:50-17:40 [ | Panel Discussion (ll) |

(M) Al in Every Industry:
Richie Tsai Transforming Advertising and Consumer Behavior

Jason Yeh

Wlllle Yang Head of Al & Data Engineering Division,
Founder, eLAND Information MediaTek Inc.

Sean Chen Roan Kang

Alliance & Channels Director, Oracle Taiwan J Azure GTM Leader, Microsoft Asia

m Discover Your Own Taipei

(® Congress Program - AGENDA




DAY 2 -
Al x Application

2024 &1t Al EREiRIE

10:00-10:30 I tEitkiR B R SR/
STam BEEARESHANER
1EiERT S AITHICHEES

10:30-11:00 [ HEMBHEAE - BliSEHiEs
EEiBEEE Chief Creative Officer, Dentsu Lab

11:00-11:30 B Christopher Al - Beyond the Hype
Brewer

BUSSFAR N EAR

11:30-12:00 B Bharat The Future of Marketing with Generative Al

Khatri
ORI TABEERGE

12:00-14:00

EAIRBEEB S E (Invitation only)

® Congress Program - AGENDA




DAY 2 -
Al x Application

2024 &1t Al EIEin1E

14:00-14:30 8 Ayush EBESRI5%k -
Agrawal AIE{E A {ERY#EFR v] BE
Partner, Addressable Content, WavemakerifB2[E

14:30-15:00 [ Kim 8RR :
Marchan AlE A SRIEFITERUE S HEG N

The Trade Desk ZEK{{IEFE P IRFE{EEIE

15:00-15:30 || R SN E FAIER BB FT IS5 AABRIBIE ?

15:30-15:50 |l chiB AR
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DAY 3 -
Al x Match

10:00-10:30 @ Julien Generative Al: From Buzzword to Business Value
Go

JAPAC GenAl Sales Specialist, Google Asia Pacific

10:30-11:00 B Dan " 1AA - Brand ReCode"
Epstein Genuine Connection in the Era of Artificial Intelligence

Head of Creative Production, APAC, CNN International Commercial

11:00-11:30 gZhen-Rong Ethics - driven Al innovation
Gan

Assistant Professor, Department of Philosophy, Tung-hai University

11:30-12:00 MarTech Future Star -
The implementation of Al in marketing
Taiwan Digital Media and Marketing Association

12:00-14:00 | Self-arranged Lunch
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DAY 3 -
Al x Match

14:00-15:10 [ | Al Showcases
- GliaCloud

- APMIC
1. Al Enterprises Site Visit:
. OSENSE TSMC Museum of Innovation
TECH NOLOGY 2. Discovery of the City:

Taipei 101

Create Intelligens

3. Cultural Experience:

. Ubestream National Palace Museum
(Prior reservation is required)
m Coffee Break
15:30-16:50
19th AdTaiwan

Taiwan Advertising Festival

18:30-21:30 @ DMA Farewell Party (Invitation only)
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DAY 3 -
Al x Match

10:00-10:30 [ SER ERETVAI - (EZAPIFEE B RIR{E

JAPAC GenAl Sales Specialist, Google Asia Pacific

10:30-11:00 f Dan TIAA - Brand ReCode ,
Epstein AIE%H§1{E§§'$H"JEE&E$§
CNN BiRERFTHBEREEHE TABSESREXE

11:00-11:30 | & fmIEEEEN A AIRYFh
BE

REXER B2 RMERR

11:30-12:00 MarTech R ZE - MarTech + Al RIEItfEREIE
ABEMMIEREERETHGE
12:00-14:00 @ FHAE - BITHE
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DAY 3 -
Al x Match
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Keep growing
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By positively provoking growth
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10:30-11:00

Al technology for business
Al BFRY SRR AR IR

Yannick Mahé

Head of Business Engineering - Greater China Region, Meta

Meta KFPEREFHF LREEKFRETA

Currently working as the Head of Business Engineering & Growth Engineering -
Greater China Region at Meta, | am in charge of handling the tech engagement
with our top clients and advertisers.

At Meta, Business Engineering is a fairly unique team. As the technical arm of
the Sales org, my team advises internal and external senior leaders and helps
them further develop and integrate with Meta solutions. This includes consulting
on their marketing tech strategy, tech strategy solutions, sales engineering, etc.
We also build scalable Meta solutions products and improve product offerings to
effectively cater to individual client needs.

Having over 15 years of experience, | am skilled with software development,
cloud computing, web development, product development, client management,
solutioning, etc.

| have worked 10+ years specializing in the region and pride myself on my ability
to change non-performing teams into performing teams by driving strategy
and execution through ambiguity. | am passionate about merging technology
with business, and am skilled with cross-cultural management and customer
success.

Yannick Mahé B gitE{EMeta KHhEEFHETIZEEKES A * BEMeta
TEREEMES EFRGSE -

#EMeta > BB TIEE—EEEBIFAIER - (FRHEE AR HIEPFT -
Yannick BB BRIMEBEERHERS - WK HMIE—LRE Meta 2
RAEWMHEBEES  BIETHRE  RIUBRAE BBIREFHS
DR ZBIITRRIE B R MetaB RS E  MEFRELFTK -

YannickB#HBi8 15F VSR - ERUBHE - BinEH - BEFEZ - E
Mm% BEREIE BRASES - EARFEERTHF10SF @ EBRIMN
HEBNES  URBEXER  FERCERRSENHENERE
5 R ERERS LRI
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LINE

11:00-11:30

Generative Al and LY Corporation's Vision:
Aiming for a "WOW" and "!" Daily Life

REIU Al FEIEERE RS
BiE
Gen Miyazawa

Senior General Manager, Generative Al Group,
Executive Corporate Officer, LY Corporation

After graduating from university, Miyazawa founded and became the President
of Sirius Technologies, Inc. He developed mobile SEO business and location-
based advertising distribution business.

In August 2010, Sirius Technologies was acquired by Yahoo Japan Corporation,
and he joined the company. He served as Executive Officer and General
Manager of the Search Services Company.

In April 2022, he became Director, Senior Managing Executive Officer and
General Manager of Corporate Group of the company, and in October 2023,
he assumed the role of Senior Executive Officer and General Manager of
Generation Al Division of LY Corporation.
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YAHOO

11:30-12:00

Al and Creativity - Harnessing:
Transforming Creative Development In
Advertising

AIBRBIE - AT : ESAERRNES

FslE
Roger LI

Senior Director, Yahoo Creative APAC
Yahoo B K [EEHEIEIFIE FHEES

Roger Li joined Yahoo for more than a decade. As the Senior Director of Yahoo
Creative APAC, Roger oversees a team of creative and technology professionals
to deliver impactful ad experiences at scale utilizing a full-stack data-powered
ad creative solution - Yahoo Creative. Roger is expertise in bridging the creative
and technological aspects to develop innovative solutions and to enhance the
company's ad creative capabilities to provide the best ad quality and client
experience in Yahoo. He is also a long time member at the IAB Hong Kong since
2018 and currently serves as leader in the Content Marketing Committee.

ﬂ%?’l‘:f‘&bﬂlﬁlﬁﬁﬁﬂ‘l‘ﬁ BRIV AESRNEFMNERERERE
BA BEHEGEERE 8  HEMHMEBENESRITEE - (FBE
LRIERTHEEE A LEBEEAERBAZTERE ERHEIEFEAR
(Yahoo Creative) {REERIEEE - tHIEEERFESHERESEIE
BRAENRS  REESHETIERBLGMSEBHESHERS
BERAR - ZEL BB EERAEE » #£2018FEEMA 1AB Hong
Kong ' EIAREITHEEETERE
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14:00-14:30

Leveraging Al to Enhance Marketing Impact
AlftEE RIZTTEHHBIAE

BRE=
Flora Chen

SE&O / CSU Lead, Microsoft Taiwan Corporation
BEND gEEEREEFPRIISEFREE

Flora Chen is the Marketing and Operations Lead of Microsoft Taiwan,
responsible for strategizing marketing campaigns, business planning, and
operations. With over 20 years of experience, she deeply understands
Taiwan's industries and is dedicated to driving digital transformation for local
businesses. Flora joined Microsoft in 2003, serving in various leadership roles
including Director of Customer and Partner Experience, and Microsoft APAC &
GCR, Customer Service and Support. In 2019, she became the Microsoft 365
Business Group Lead. In 2021, she was promoted to Chief Operating Officer
of Microsoft Taiwan and currently also serves as the General Manager of the
Customer Success Business Unit. Before Microsoft, she worked at FarEastTone
Telecommunications and HP Taiwan. Flora holds a master's degree in Human
Resources and Global Leadership from Baruch College, CUNY, and is a certified
executive coach. She enjoys traveling, reading, and exercising, and is married
with twins.
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Mars Holding
14:30-15:00

Generative Al in 2024 -
Where Are We and What's Next?
20245FRIERRTRAI - HIEWE > T—E2HE?

ELZH
Andreas Schallwig

Chief Digital Innovation Officer, Mars Holding
N EVERE BIFBIR

Andreas is a 20-year veteran in Asia's digital industry. As an expert in creating
immersive digital experiences using innovative technology, he has led and
contributed to award-winning projects for renowned brands such as Porsche,
Mercedes Benz, Polestar and Maserati."

Andreas@ B BRI ENBRERAL - ZEMEHSEBB20EF - FH—
UfEAFHARE @ AERSABURBNER  thERAEXER  BRE
BEfE » Bt - Polestar ~ IESSRIFFEZ MM © BIE T S5 S BRHAVEERIEA
E o
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Mad Street Den
15:20-15:40

The Inmates are Running the Asylum:

A Commentary on the State of Al in 2024
2024 FAITRAREESH - The Inmates are Running the Asylum

Ashwini
Asokan

CEO, Mad Street Den
Mad Street Den #H{TE

v
"

Ashwini Asokan is the CEO and Founder of Mad Street Den, an Atrtificial
Intelligence company, headquartered in California with global offices. She
returned to India after a successful Silicon Valley career to bootstrap her startup
with her husband, Anand Chandrasekaran. Mad Street Den's flagship product,
Vue.ai, is an Enterprise Al platform that powers iconic enterprises around the
world including FedEx, Nike, DIESEL, Levi’s, Tata Group and has garnered
industry recognition.

Operating across the United States, Europe, the United Kingdom, India, Asia
and Japan, Ashwini leads a 300+ member team working on cutting-edge Al tech.
With a clear focus on promoting diversity, cross-functional growth, and fostering
an open, transparent culture, she has built an organization from the ground
up as a first-time founder and has successfully placed a strong emphasis on
maintaining a 50:50 workforce gender balance.

e N __ AN _

Ashwini Asokan 2 Mad Street Den BRI AFEHITER & #EIBAIFAINM
HMAIEEAT  E2ERFMZEMWEE - EWAMRINE @ XX
Anand Chandrasekaran [EIZ|ENE » HFEEIHEFAIEZE o Mad Street Den EY
MEMEESR Vueai 2—ELEEMAITE * KEIE FedEx * Nike » DIESEL »
Levi's 1 Tata EEERNZERIME B ERMERTS - MWIEEERAR

Ashwini {88 —3ZiBiB300 ARIEIR - JEREHEE - BOM « EE - EDEE -
N B AF N - RERLEPAIRMERE - (ER—BERBEIRE - ith
WETFMEIL TEEARE > HRNMMEESEMN « BEHERR > LR
ERRGERRIXL 5 RTINS A B4R LEHlHERF7E50:50 -
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Connecting
the Dots

15:40-16:00

DIGITIZE to HUMANIZE
& "RhE s B T AMAE

Bharat
Avalani

Founder & CEO, Connecting the Dots
Connecting the Dots Blif A ZE#H TR

Bharat Avalani is an accomplished Unilever marketer, facilitator and
communicator who works with thought-leaders across the globe. Throughout his
career, Bharat has been a habitual storyteller who captivates his audiences with
his wealth of experience.

He believes that Business Storytelling is the number one leadership and
communication skill of the next decade. He is committed to helping restore
humanity to the workplace, using storytelling as its method. It took a long time
for him to learn how to do this effectively and he has learned lots along the way.
There is no better feeling than seeing a leader talk in an authentic and engaging
way and to watch their audience ‘lean forward’ and engage. It’'s what gets him
out of bed in the morning.

Bharat Avalani 2 —{IRA ARSI ETHER « REMRBRAE
B2 B BB S EER o Bharat ERELEES - —HUBHEIWAS
X REIBRBAZE - tRE > BENEBASABARR+EREER
RIBEEHFBERTS - tBRNREBFERENTE - BERERZEIIA
AL - T RROBEA BEMNAERBETHERL - WA BREF
RBRTHSHEHELSR -

8 Bharat TS » %A ELBE— AL LLAH RS AW SR
% DRNBREIERINESREREERNT EEEEXRER
B EEFRAIRE -
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The SMC Group
16:00-16:20

Monetization, New Entertainment & Al
From the Perspective of a Social Media Marketing Company
IR« FIIREEANTEE

RT3 IR RRTTEH A B B HE

FERER
Yong-tae Alex Kim

Founder & CEO, The SMC Group
The SMC Group Bl AZBHITR

+ 2009 ~ : Founder and CEO of The SMC Group

» 2022 : Awarded Advertiser of National Merit from the Minister of Culture,
Sports, and Tourism

+ 2023 : Director of Korea Cultural Industry Forum (KCIF)

*+ 2024 ~ : Running a new corporation named ‘The Service Center’

Yong-tae Alex Kim, Founder and CEO of The SMC Group and Director of The
SMC Content LAB, has significantly influenced the new media industry since
2009. His company achieved $100M in net sales in 2023. Kim is pioneering the
'Retail Commerce Media Networks (RCMNs)' concept and runs 'The Service
Center' to invest in RCMNs businesses. The SMC Content LAB published best-
sellers, Content Monetization (2021) and Short-form Content Monetization
(2022).

- 2009 ZE% : The SMC GroupAlifi A F&CEO

+ 2022%F : EELEFTHASBRBEZNIERINENE S iR
- 2023%F : BEIN{LEZXHIE (KCIF) B

- 2024FFS R ZE " The Service Center ; BIFT/AFl

%€k %E (Yong-tae Alex Kim) 2 The SMC Group FIAIH#§ A3k CEO LB
The SMC Content LAB BIEEE  H2009F LRSI FHREITREETEX
B - YA FE2023FEIR T 1EETASHER - €L EEHES
M EEmEHEMEE (RCMNs) ;) BIEE @ %2 "The Service Center
AT BB HRCMNsZFE © The SMC Content LABHAR THESEE (AIfER
REIHR(EY (2021) F1 (FETRSERNEEHIL) (2022) °
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NVIDIA

10:00-10:30

Beyond Vision and Language:
Recent Advances in Multimodal LLM

HREREMETEN - ZIREBREESIRENER

T #F5@
Frank Wang

Director, Deep Learning and Computer Vision, NVIDIA
VEIERIEE AIRRTTHEES

Dr. Frank Wang obtained his PhD/MS degrees in Electrical and Computer
Engineering from Carnegie Mellon University in 2009/2004. He received the
BS degree in Electrical Engineering from National Taiwan University in 2001.
Before joining NVIDIA as a Research Director, he was the Deputy Director at
the Research Center for IT Innovation at Academia Sinica. He joined National
Taiwan University and leads the Vision and Learning Lab in 2017. Dr. Wang
received Y. Z. Hsu Scientific Paper Award in the category of Artificial Intelligence
in 2022. In 20283, he received the Outstanding Young Scholar Awards from the
Foundation for the Advancement of Outstanding Scholarship.

EHEETH2001 FERAEREHRRBER » D HIF20045FE12009F MR E
BFAEEREABRESEHAE %I&ZEimﬁimueﬁmlﬁ&
B EHEER] - TETEFRARREANARRRIFHAE P OERIEIE
F—8 > 201 7EMALSEKRE  FEXLSEHEBEAN TEZ9H
59 o TS RIESH ' F2022 FEESEERRRNIE (AITHEE
15) ' LR R2023FEEBBEEATELET 2 FHEEBERHE -
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10:30-11:00

A combination of data and creativity serves
as a paint brush to draw new experience
ESHIBEAIE - AliEH e

HP HE

Naoki Tanaka

Chief Creative Officer, Dentsu Lab, Dentsu
EBEE Chief Creative Officer, Dentsu Lab

Majored in material engineering at university and graduate school. Currently
working as a Creative Director, planning in a neutral way combining the right
tools for the task, including copywriting, videos, design, technology and content
development, to solve problems. Main work includes creative planning for
the TOKYO2020 Paralympics Opening Ceremony, venue direction for the
TOKYO2020 Sports Presentations, camouflage to escape from labeling by Al,
"UNLABELED" and the android talent, "Matsuko Droid" Tone ID.

HEXRBEMTFEEHF IR - BRilETAIEMRE - LUREESEEN
TEERER  BRENERS - ZHARME - B BREMREERE
LUBRRREE - TET/E@IE TOKY02020 BREREXWAIZHEE -
TOKY02020 BH) R A HISE « JEREAIIERAYEEE TUNLABELED |
URZEANA "3 FHEIRA L
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11:00-11:30

Al - Beyond the Hype

Christopher
Brewer

Ogilvy Consulting, Asia President
SEFEE SN EARR

Christopher is President of Ogilvy Consulting for Asia. In this role, he helps
clients find new (and good) growth through Business Transformation and
Innovation, and leads Ogilvy One’s consulting capabilities in Asia, which includes
Acquisition, Service Design, Continuous Commerce and CRM & Loyalty.

Chris has spent over 20 years in Europe, North America - and with 18 years
in Asia, uniting talent to help clients identify growth opportunities and innovate
solutions, new models, propositions to solve complex business issues. He
advises business leaders and boards and has created transformational
strategies for notable businesses, including Jardine Matheson, Mercedes,
China Mobile, PVH, HSBC Private Banking, Marriott International, Huawei, Asia
Miles, and AXA, which have resulted in palpable business outcomes and award-
winning work that goes beyond theory to see real world impact.

In his role, Chris also leads Ogilvy’s patronage with MIT Center for Information
Systems Research, which focuses on leading thinking and frameworks for
business transformation, innovation and growth.

BREBIB0EMHISE - SRESFDITIEEE » Chris 2EEREH (Ogilvy
Consulting) BYEEMERRE - /A R R R EEEAIZAFEIFIEBFT o Chris
2 PRINCE2 FRBHEERIE » EMBEENEXETSE ' hEMEETL
BIRERREATRORIEBA -

Chris $R:E— 7 BEHENAIEERIER - EBhE PRI EIE RS @ /5
{EFBR G E RS - BIEFHERER - WEHFEEEIE AL
BIZEFE8EE - Chris BRETEFNESTMHRAMRMES - Wik
T PEIBE - PVH - ES - BRERR - #ER  DMNEEEMERE
BIR T BRAERB R RFEETRERIIAE - Chris MEEHEMBIFHHKX
............ ] EEAAIERERE FBRRMER  RREMKRAEEE-
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Omnicom Media
Group
11:30-12:00

The Future of Marketing with Generative Al

Bharat
Khatri

Chief Digital Officer, APAC, Omnicom Media Group
LZHEERER T AEFHEHUR

As Omnicom Media Group APAC’s Chief Digital Officer, Bharat leads digital
marketing operations, new business pitches, commercials, and governance
efforts for the network. With a future-forward and holistic approach to digital
marketing, he spotlights his focus on leveraging technology to drive efficiency
and creativity in digital marketing at scale. A strategic digital marketer with more
than 15 years of agile experience in the digital and sales domain across the
APAC markets, Bharat is a thought leader with a knack for driving efficiency and
creativity at scale in his projects. He comes with strong business acumen to
leverage data, technology, and real actionable insights into lucrative solutions for
brands.

Bharat Khatri {ER{RSELEZIRAVRRRNAIEER - RBFEER @ EED
AEEREMUR BEDAXEBHAITHEE - TXHHE  BXRNEE
X% - EREAURRESRANBESITHRIEAE © FRREF AR
RIEE MR B ITHIIRBFBIES - EH— (I B RS BB
1TE#HER - Bharat HiH 15F L ERIBUIEEES - ELATHRIBMUMER
FFEFEEMNER - 2 —URBEH  EREMNEEREDFE
PRSRERBIBRIMIR(L S EE - b BEG SR KRY R RERME - ReSaRIABUR ~ K
WFEEEREAE - BRERMBENTHBREE -
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14:00-14:30

Future of Advertising: Al & Personalization
BEEHISE ¢ AIBMEALBYERR AT A2

Ayush
Agrawal

Partner, Addressable Content, Wavemaker - GroupM

With more than 14 years of experience in tech and digital media, Ayush has
worked with various global brands and agencies to craft personalized and Al-
driven campaigns. Hailing from India, Ayush joined Wavemaker Indonesia two
and half years ago and now spearheads the addressable business in the region.
He holds an engineering degree and an MBA in Information Technology.

Ayush BEH BB 14 FRIRIRMBMIFERES - BHESE2IRMAEMEE
B1E 0 ITEEMAET Al BEEBIRIITEHIEE) - Ayush SREEDE © MFFFIM
A Wavemaker ENfE @ BRIFEZMBIIAERREER - B LIE2
SIFERIMTEY MBA 24 -

3 Congress Program - SPEAKERS




The Trade Desk
14:30-15:00

Step into the future of media buying:

Where Al and Humans Collaborate
HERR  AIBLAKEEFITEBO B S HHIFK

Kim
Marchan

General Manager, Client Service, Global Agency, The Trade Desk
The Trade Desk IR IE S F P IRFEHEEIE

With 20 years in the Advertising Technology industry, Kim Marchan brings a
wealth of experience from impactful roles at both ad agencies and tech giants
like Google and The Trade Desk. Throughout her past career, she led a team
of Ad Technology Sales Account Executives, driving marketing transformation
through data, automation, and innovative MarTech solutions. Currently, she
leads the Global Agency Partnership with dentsu at The Trade Desk, focusing on
empowering organizations to achieve impactful outcomes through Al and digital
marketing. Kim is passionate about team building and navigating the nexus of
Technology, Global Impact, and Human Connection, shaping a future where
these elements converge seamlessly.

B 20 FEEL IR ELKENIKim Marchan * S BIREERIERE BRI
B EE - fGooglefIThe Trade DeskiZ{IEAHEAE - REEET B8 - Mt
HitiBENBELE, th— 8 FEESRIRHEERR - EEHE - 88
{EFEFHITHE B R S EHENHIHEE - BRI The Trade DeskiE{E
dentsuZIRRIFFEERHE - B EHAIEEM TR B2 EMN =1
R o KimERAEBFEN - iBORERTHE - 2EREEHTAEE
FERYSSEERY - BBER R =E EASEHAVEES -
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Hakuhodo

15:00-15:30

How can we edit data with Al to extend our

creations into more attractive ones?
BB A EEITES| AABSHIAIE 7

Jah M

Naho Manabe

Global Creative Director, Hakuhodo Inc.
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Naho has acquired a PR and copy-based creative career and expanded it
to a Global Creative Director. She also has been involved in a project with a
domestic investment fund to scale up the startup business. She has experience
working in Japan, Vietnam, and Germany. Awarded Cannes Titanium and Gold,
LIA Grand, One Show Gold, and more. Joined as a jury at Spikes Asia, One
Show, and Cannes Lions twice.

Naho (EIEPRIA) B—UBEEE ARMENERERAMAIEA & HIE

FERERHAIEEE—F - hESHAXBRAKREEESFER ' L
HENERERFHEILZE - Naho AKX - BEMERBEFHEEFTHIITFRE
B ZIESIEBIISAIEEN (Cannes Lions) FYSKEIZEM LIS « (GRS
4€ (LIA) ~ The One Show&HFEZ{EIRIE o fhth B HE{ESpikes Asia * The
One ShowA K i fE ki I fE 8 = B RYETEE -
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15:50-16:10

Brand Development and Practical

Strategies for Electric Vehicles
TR IR B E B B B SR

e
alvin Lee

Managing Director, Sime Darby Kia Taiwan
BERIBEE B

Calvin Lee holds a Master's degree in Business Administration from Drexel
University, Pennsylvania, USA. With 30 years of extensive experience in
Taiwan's automotive industry, he has held various key positions, including
General Manager of Mazda Taiwan, Vice President of Luxgen Motors, Sales
Director of Audi Taiwan, and Marketing Director of Ford Taiwan. His expertise
spans multiple areas such as product development and management, sales,
brand management, and dealership networks.

Since 2020, Calvin has been serving as the Managing Director of Kia Taiwan.
Under his leadership, the Kia brand has successfully transformed and
aggressively introduced new energy vehicles, gaining significant recognition
and popularity among Taiwanese consumers. This has resulted in a doubling of
the annual sales growth rate, setting a new sales record for Kia in the domestic
market and establishing it as the fastest-growing imported brand in Taiwan's
automotive industry.

EFRENERRABLEERELT - ISR ESEHEERE D ERRE
FE » FF{EMazda Taiwan#Z#EIE + LuxgenBI#E# * Audi Taiwan$HEEE
Ford TaiwanZ iR RFHE  BEEER  HE -  MEEIE K@K
%2 Al - H20205F#E © (EKiaERIBEESFIVSEERE - FEKia
SRhERRTHEERY - MFEME AFTaeEE NERR - FRESR EBEERRME
T HEFRREHE  BITKaEBATHBHEREHSLEE » AR
REmARRIREAEARME
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cacaFly
16:10-16:30

The Democratization of Al
AlERE1L
=R
Yves Huang

CEO, cacaFly
EERE 31T

Yves currently serves as a mentor at the Innovation and Entrepreneurship
Center of National Taiwan University, a volunteer at the International Rotary
Club, an angel investor, The Vice Chairman of TAAA, a Director of DMA, and a
Director of the Taiwan Artificial Intelligence Application Development Association.

Yves has previously held positions as Vice General Manager in financial and
banking institutions, CEO of an advertising company, and judge for major
domestic and foreign marketing, creative, and digital awards. He is dedicated
to promoting digital marketing, data utilization, digital transformation, innovation
management, Al applications, and cloud services.

BRHIRE A EABAIFEAIZE P OEL « BEHRHET - RERE
A~ TAAAEIIEER - DMAIEE - R EATEEERARERTIES -

BESRERITEREE - BEQFCEO » BIRSEXITH  BIE - &
(I ERIAETE - MARBAITH - BURER - BuisE - BIFEE - AIfE
R R ERimbki% 2= -
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MediaTek

16:30-16:50

Productivity & Innovation -

MediaTek DaVinci GenAl Platform
RAXENHEAIF - BZERIDaVinci GenAIFER

E=XE
Jason Yeh

Head of Al & Data Engineering Division, MediaTek Inc.

HERR ALESERRITEERE

Jason Yeh is the head of AIDE (Al & Data Engineering) at MediaTek. AIDE’s
mission is to empower BU/FU to adopt Al to boost productivity. He has 27 years
of experience in semiconductor IT, big data and Al. Prior to joining MediaTek,
he worked for TSMC. He received his MBA degree in Management Information
System from National Chengchi University, Taiwan.

ERESHBHRATERENBTRIE - SEBHEEMEAALL
RAEES - MIELBMERIIT AN - AT BREESEETE

BRI TAEIEER - EMABRRR Al > ESRELE - thEXRNEE
AXBEHEEMEMEL -
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Generative Al:

Google

10:00-10:30

From Buzzword to Business Value
HRETRAl - R EPIEERET i R EE

o I

ZERE
Julien Go

JAPAC GenAl Sales Specialist, Google Asia Pacific

Julien joined Google Cloud Japan in April 2021 as a Business Development
Representative for the Looker Team. He later transferred to the Japan SMB GCP
Team as an Account Executive for New Business. In mid 2023, he transitioned
to GCP Account Manager, managing 100 Japanese Customers.

From April 2024, Julien transferred to Singapore to take in the role of GenAl
Sales Specialist for the JAPAC region.

Julien 7£ 2021 £F 4 BNAT Google Cloud Japan * ¥&{E Looker BERXHY
EIRRRAR - %% ' i EHA SMB GCP ER @ IBEHEBRNES
TR o BT 2023 F£FHY {1 FHE GCP IRFFSIE - EIEE 100 FHA
Z5 o {{ 2024 £ 4 BB Julien tEIATEFAINE - 1 JAPAC HERY
GenAISHEEZRAE -
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CNN

10:30-11:00

" ]AA - Brand ReCode"
Genuine Connection in the Era of Artificial

Intelligence
"]AA - Brand ReCode ; AT EHERFFRESFRIERERL

Dan
Epstein

Head of Creative Production, APAC, CNN International Commercial

CNNERERFERE BFEEPEKEEEREEE

Dan Epstein is Head of Creative Production for CNN International’s global in-
house brand studio, Create. Based at the Network’s Asia-Pacific Headquarters
in Hong Kong, he manages a multidisciplinary team of creatives across the
Studio’s three regional offices.

As a former filmmaker and video journalist, he brings well-honed editorial
instincts to commercial campaigns, and believes brands have an important role
to play in creating meaningful and enriching experiences for audiences.

Dan has led successful, award-winning campaigns with clients from various
sectors, including Samsung, Hyundai, DBS, Hilton, Fujifilm, Singapore Airlines,
as well as numerous government and tourism boards.

ER—BAEFRAAMRRLE @ IS HEENREERBABHE L
£ THREREERERAEEEENEENRER A OREZEERN
m o

Dan MR EAREITRIEF GF > MINAE T EEAREKREER) > EHE
B=E B« - ERIRT FWE  ELBE - FMEMZELQE > LR
RSB FRER °

Dan 2 CNN International ZIRAEZBRIETIEZE Create HIBIZRUEEE -
fBECNNA R EEND KEESP T - EEETEE=(TIEEHEER
BIEERx -

NV 2
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Tung-hai

University
11:00-11:30

Ethics - driven Al innovation
(IZERENRYA I BT

HIRE
Zhen-Rong Gan

Assistant Professor, Department of Philosophy, Tung-hai University
RBRE HERIBHIF

Professor Gan is currently an assistant professor in the Department of
Philosophy of Tung-hai University. She served as a postdoctoral fellow in the
Human & Social Al Application and Development Research Center of National
Tsing-hua University, a visiting scholar in the Uehiro Center for Practical Ethics
of the University of Oxford, an associate research scholar in the Computational
Intelligence Laboratory of the Department of Power Mechanical Engineering,
SO as an assistant research scholar and postdoctoral fellow in the Center for
Human & Social Sciences of National Cheng-Kung University.

HARSABHBRMIEHIR  EREAGE - HRBIE - AURIE - W
FfRIE - AETEBIER - SEBNEERBATRAIEARAZEREHARTHO
{81 « 472 KB Uehiro Centre for Practical EthicsiHfEIE2E - B i
ITEBRGEEEEREEMTESE - BIIRIIAZB AL OBIRHATE
BERELTE -
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Academia

Panel Discussion (I)

Sep.

Tue. 3 Moderator

Sinica
16:20-17:10

Riding the Wave of LLMs:
How Industry and Academia Can Navigate
Together

WIELLMRE - ERESFAIERBIR

o fmfE
Lun-Wel Ku

Fellow & Professor, Academia Sinica Research
P RATER ERZ2HERARTE

Dr. Lun-Wei Ku is a research fellow at Academia Sinica's Institute of Information
Science and holds joint professorships at National Yang Ming Chiao Tung
University, National Tsing Hua University, and Chang Gung University. As the
program chair of ACL 2024, she is the first from Taiwan to hold this prestigious
position. She received the Outstanding ICT Elite Award in 2023 and was the
winner for Women in Al APAC 2024, data category. Dr. Ku's research spans
natural language processing, artificial intelligence, information retrieval, and
sentiment analysis. She has twice received the National Science Council's
Outstanding Young Scholar Project award and co-leads three major national
projects in Information Technology, Sports Technology, and Al. Her recent
work focuses on fake news detection, vision and language technology, and
large language models, emphasizing technology popularization and industry
collaboration.

hfeifE L E R RAERENH SN EMNHES » HEBPZEERE
KB BREEABMREASBEERERT - hETEREZHACL 2024
RiTEE  EEEEMUEBTLEMIOMEAS - hETHOMTHREE A
EBERIE AIEE  BHERMIBRSN 0 SES2023FHHICTE
HEE > MAEBRSHEEESRESNER  MASEIKEWoman in Al
B - thHRAER=ABRFEHETE  CHARRERE - REBMEEE
SRR ABESER > MAONEEAERTTRELREEE -

@
(==
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National

Taiwan
University

16:20-17:10

Panel Discussion (l)

Panelist

Riding the Wave of LLMs:
How Industry and Academia Can Navigate
Together

WIZLLMIRE - ERESFAIERBIR

RN E
Wen-Huang Cheng

NTU Distinguished Chair Professor,
Department of Computer Science and Information Engineering,
National Taiwan University

BEXS B IRSREANEBELR

Wen-Huang Cheng is NTU Distinguished Chair Professor at the National Taiwan
University. His current research interests include multimedia, computer vision,
and machine learning. He has played significant leadership roles in serving
Editor-in-Chief for IEEE CTSoc News on Consumer Technology, Senior Editor
for IEEE Consumer Electronics Magazine (CEM), Associate Editor for IEEE
Transactions on Pattern Analysis and Machine Intelligence (TPAMI) and IEEE
Transactions on Multimedia (TMM). He has received numerous research and
service awards, including the Best Paper Award at the 2021 IEEE ICME and the
Outstanding Associate Editor Award of IEEE TMM (2021 and 2020, twice). He is
an IEEE Fellow, IET Fellow, and ACM Distinguished Member.

BN EBTIRERBARBINEEERIR » IEEE Fellow @ KAIST (EEEIRIEZ
HiiibR) BEHE - REBOMAIEESRERMHE - BIE20245FF
EIEMEBEE "BEEIRERRE, 200235 EREENZ2E "=
TR, ~ 2021F "R ARRRRER | FLE -
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Panel Discussion (l)

NVIDIA

16:20-17:10

Panelist

Riding the Wave of LLMs:
How Industry and Academia Can Navigate
Together

WIELLMIRE - EXRESFTAFEEBIR

T #5548
Frank Wang

Director, Deep Learning and Computer Vision, NVIDIA ,
TEER S AT HEES &

Dr. Frank Wang obtained his PhD/MS degrees in Electrical and Computer
Engineering from Carnegie Mellon University in 2009/2004. He received the
BS degree in Electrical Engineering from National Taiwan University in 2001.
Before joining NVIDIA as a Research Director, he was the Deputy Director at
the Research Center for IT Innovation at Academia Sinica. He joined National
Taiwan University and leads the Vision and Learning Lab in 2017. Dr. Wang
received Y. Z. Hsu Scientific Paper Award in the category of Artificial Intelligence
in 2022. In 2023, he received the Outstanding Young Scholar Awards from the
Foundation for the Advancement of Outstanding Scholarship.

TEeEE T EH200 1 ER A REHRRBER DI 2004FE2009F M E
BERAEEEASZNESEHETN TR BT EETE - EMAEE
BEMEREE R 0 TETEPFRARREANARREFHAE P OEIRIE
8 > 201 7TEMAEEKRE  FERXSEHREEA T ESA9H
22 o TGS - H2022F B HERRRIEE (A ISEE
1) » LR 2023 F EBBEHEAT B LT 2 FEEBERIHE -
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Panel Discussion (l)

Panelist

16:20-17:10

Riding the Wave of LLMs:
How Industry and Academia Can Navigate
Together

IZLLMIRE - ERESFAIERBIR

{Ea5e
Dr. Kal Hua

Chief Technology Officer, Microsoft Taiwan

BB aERR

Dr. Kai Hua is the current Chief Technology Officer (CTO) of Microsoft Taiwan.
Before joining Microsoft, he served at the Industrial Technology Research
Institute and National Taiwan University of Science and Technology. In 2004,
Dr. Hua received the MediaTek Scholarship to pursue his Ph.D. in Electrical
and Computer Engineering at Purdue University, USA. He has published over
a hundred papers in international conferences and journals, holds more than
a dozen patents, and has received numerous academic and technical awards.
Currently, Dr. Hua is responsible for implementing various digital strategy
plans at Microsoft, participating in the research and development of innovative
products like cutting-edge generative Al, and ensuring their successful
deployment. He is dedicated to enhancing the organization's digital resilience
and empowering industrial transformation.

fEElEBIRREREMBNERERIE - ENAMERZE  tEEL
MR ERI KRB EELTNET2004FEEHMBARBEHEXELE
ABWEERENELBM - EERERBUERMAT LBEREER
X WA +ERIEEF - EESRSBMERKRNWERENSE - Bal
EETEMBRENTSRBMREHRE - SHARERXATESE
RIS E RBEVFR SR FBRFEE - BN ECERR R EfEREERE

g!o

(® Congress Program - SPEAKERS




Panel Discussion (ll)

Wed. 4 Moderator

Taiwam Al

Academy

16:50-17:40

Al in Every Industry:

Transforming Advertising and Consumer
Behavior

BIBXHAI

. Z=BRIIR
Richie Tsal

Provost, Taiwan Al Academy
BEAIEEER RER

Richie Tsai is the Provost of the Taiwan Al Academy and Advisor of Taiwan Al
COE Strategic Committee, providing valuable insights and taking actions to
shape Al development and implementation in Taiwan. Through tireless efforts,
Taiwan is establishing himself as a driving force in the Al ecosystem, fostering
innovation, talent, and strengthening Taiwan's position as a global Al leader.

ZHRIRREAEATIEREREBER  USREFR ETaiwan AIFHHD
REEEZEERE FERBAIESSEESR  THRESEXRES /)N
HEREFAHAEE - H2018FRANEB A EERAL  BEBER AT
B REEESRMAIRL  BREIEXRBAILEE - REICTAIFFEEN

EiEEE  REMRN EXER XBTH LEREBRNAEH
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Panel Discussion (ll)

MediaTek
16:50-17:40

Panelist

Al in Every Industry:
Transforming Advertising and Consumer
Behavior

BIBXAAI

=XE
Jason Yeh

Head of Al & Data Engineering Division, MediaTek Inc. .,

BRI ATEEEHBRIEERE <

Jason Yeh is the head of AIDE (Al & Data Engineering) at MediaTek. AIDE’s
mission is to empower BU/FU to adopt Al to boost productivity.

He has 27 years of experience in semiconductor IT, big data and Al. Prior
to joining MediaTek, he worked for TSMC. He received his MBA degree in
Management Information System from National Chengchi University, Taiwan.

EXIEEMBRBPATIEZEHBIREIE  SERHSTEUEAAIL
RALES - EFEHEERNT - XKEE - ATEEFEEEE2TE
B TAEAEEE - EMAB BRI ZA - thESREIE - EXRNAEI
ARBENEEMFAREL -
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eLand

Panel Discussion (ll)

Information
16:50-17:40

Panelist

Al in Every Industry:
Transforming Advertising and Consumer
Behavior

BIBXAAI

B
Willie Yang

eLAND Information
BEEEH AlmA

Ph.D. in Information Management from NTU.

Willie Yang serves as an Assistant Professor in the Departments of Information
Management and Business Administration at NTU. He is also a member of the
National Standards Technical Committee for Information and Communication
and the Founder and General Manager of eLAND Information. He has been
honored as an Outstanding Teacher at NTU, recognized as one of the 100 MVP
Most Valuable Managers, and featured on the cover of BusinessNext magazine
as a leading figure in Taiwan's software industry. His research expertise spans
database management, search engines, machine learning, semantic analysis,
big data, and business analytics.

The eLAND Information team he leads is the #1 public listed Al+ Data company
in Taiwan (TPEX:6925), serving leading enterprises in high-tech, financial, and
retail sectors with significant market penetration.

BEXSBENEESEL  REGABEERRIERREPERE - &
MRBEBRRFLERMES - EEEHMN(6925)RIPARBITIE - TES
AHBGEHYED - 100MVPREBEFEEA @ WERUBRMEZSERK

BERENHEAYZ— HABREEENEERE - 8552 &
HRPEBRBEBON  KEBRBESNF - IRAZEERBRREAE
REFOAIZRBBAR > FIRXEFEAESHE B - & TEF
EXZERER A ZHIZEER -
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Oracle

Panel Discussion (ll)

IEWETR
16:50-17:40

Panelist

Al in Every Industry:
Transforming Advertising and Consumer
Behavior

BIBXAAI

BNE
Sean Chen

Alliance & Channels Director, Oracle Taiwan
EEPREY RED N EIKIHEIRIRIHEE IR AP fHES

As the Cloud and Al evangelist at Oracle Alliance & Channels, | spearhead
strategy partnership development, specializing in Data, GenAl, and Cloud
across diverse industries to empower Taiwan's partner ecosystem. Combining
Oracle Al in Oracle application, Al Services, Database 23ai technologies for
Innovation, | foster collaborations that drive innovation and efficiency. By
leveraging data insights and advanced Al capabilities, we equip partners to
deliver transformative solutions tailored to specific industry needs.

EXERBOracleBHMRBMBHRBRR  BHEFRABHER
OracleBHiEEE: - 2 - PEHXATIREBELERI Al HBIR (R HITE
fROracle[EARIES Tt - EBMHEER FRIFHFEEWRE - LUAREE

BENEXRRBNURSSEBHLERRE -
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Panel Discussion (ll)

Panelist

16:50-17:40

Al in Every Industry:
Transforming Advertising and Consumer
Behavior

BIBXAAI

e
Roan Kang

Azure GTM Leader, Microsoft Asia «»»
{HEREEIMNE Microsoft Azure SREZE EFEFEIE E

Roan Kang leads Azure GTM for Microsoft Asia, overseeing Azure and
Al product strategy, go-to-market execution, and operations across Asia,
including Australia, China, Japan, Korea, India, and Southeast Asia. He is also
responsible for Microsoft's datacenter expansion in the region.

Roan joined Microsoft in 2002 and previously served as COO of Greater China,
overseeing product strategy and operations. Since 2015, he has also led Al and
loT strategy in Greater China. His past roles include Office business lead in
Japan, Bill Gates' speechwriter, and Office 2007 global launch leader. In 2015,
he received Microsoft's prestigious Platinum Circle of Excellence award.

BEAE Microsoft IR AMIE Azure HiIZHEEEGE A ' BEE Azure f1 Al E
fRARES - HIBHEEITERIEE » HEDN > SRR - fE -
B - BE - FNERRERL © thth &8 Microsoft 7EIRMAIEIE P OB
E o

AR 2002 F£IMA Microsoft » BiE{F AP ERCOO ' BEHE
&8 BEMNERFRBIMERLEE - 2015F8 ' EFEBEAPE
[E Al 1 loT 4BEE o {thZ{E Microsoft HZA Office BEMIE > i
5 Bill Gates ¥EEHETS  MisEE Office 2007 2FkEE7 o 2015F45%

Microsoft B9 Platinum Circle of Excellence 5% o
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11:30-12:00

The implementation of Al in marketing
MarTech + Al BYSEtbFE F BAEE B

MarTech KRR Z &
MarTech Future Star

Taiwan Digital Media and Marketing Association
BEHVIKREERETHEGS

MARTECH
FUTURE
STAR

Digital technology and Al applications are changing the ways brand companies
operate. They need to discover more tools & platforms and speed up digital
transformation. This session is hosted by the Taiwan Digital Media & Marketing
Association (DMA), the winner of the "2024 MarTech Future Star Innovation
Competition" will share their practical solutions to explore the new era of Al .

FUTURE STAR! BRI RAIER - EENSRELLHEEAR DR MEEEE -
BRI = ARIEHE - ARETSTATA - B LB
SRAEMOBER - BLEOMABEFTEME "MarTechsk 3 2 EAIZ AT ,
BREE - BAPOERBRASE - BRABBHAE -

WWW.DMA.ORG.TW




Al Showcases
14:00-15:10

SIERIF
GliaCloud

GliaCloud is an Al technology company that develops video production
solutions to empower publishing and advertising industries in creating quality
video content at scale. To date, GliaCloud has served over 6,000 businesses,
generating more than 1 million videos with accumulated over 10 billion views.

Its flagship product, GliaStudio, generates videos from news content, social
posts, and statistical data. Currently, GliaCloud has forged partnerships with
more than 1500 publisher partners in APAC. GliaStar, the text-to-animation
technology, was recognized as one of the innovative Generative Al applications
as introduced by NVIDIA, in the opening video of the COMPUTEX 2023.

GlioCloud

ERHEBRE—HAIEERWAR @ FERNONBGEERMNERSW
HEEERAWEERZE - H GliaStar Al ABHERN » AF/HAX
FHAELIDACHE - BAIEHARERB T EIMNBE N TRERE
FHE+REES -

oA N B REt S
APMIC

Asia Pacific Intelligent Machines (APMIC) was founded in June 2017, focusing
on the research and development of Al technology for "natural language
understanding”. It mainly provides Model as a Service (MaaS) and is committed
to realizing the vision of optimizing the interaction between humans and
machines.
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Showcases

APMIC E—RILLEAESIER (NLU) BDRiTHE  B—H8ATES
(Al) 3T mE BRIBERE AR AL » EEIRHAERIENARTE (MaaS) © FEEAES
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Al Showcases
14:00-15:10

TERR 1%
OSENSE TECHNOLOGY

OSENSE TECHNOLOGY, specializing in XR and Al, was recognized by Nikkei
Business as one of the "100 Companies that Will Change the World," and is
the only Taiwanese firm on the list. They developed Taiwan's first virtual anchor,
Minxi, and the innovative Qubby Al, an IM/SNS virtual assistant for real-time
voice interaction. These advancements aid in digital transformation and enhance
team efficiency.

KRB BEXRFIAIFE, © #H#&Nikkei Businessi#% 'S+
M9Google * U RAI100K AT, ' E—EIERELE - ITHEEE
— (I EREREEIER - E—1@ IM/SNS E#AENRFES BEE &EZE fRQubby
Al ' BBV EEIEEE - FTESWER -

;

[ e ekl |

BliE & e

Create Intelligens

Create Intelligens Inc. is a new Martech marketing technology company. Its
main services include social media content operation, Al virtual humans, and the
development of AIGC applications. Utilizing Al big data processing and analysis
capabilities, it integrates behavior data from social media fans, app and LINE
users, website traffic, and CRM members. This helps business owners establish
a comprehensive CDP

s BIiEERE

Create Intelligens Inc.

BIEE R —RH AR Martech{TEHEHR AR » TERIRFEBIE © BN

EIERRE - AIEBRA ~ AIGCRIFERER - 1 BiZEBAI RSB EIES T
ZEES  ISTLEE AL - APPRLINEARE ~ LLRMBILRE - CRMEESER
HETESHEMURES Bt EFEITTEACOPERSIBETFS -
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14:00-15:10

IREKSE IR
Ubestream

A cutting-edge Deep Tech company specializing in natural language
understanding and voice Al algorithms. Bridge Human & Machines by NLU
Voice Al, Empower Everything with Smart Voice around the Future World.
Alspeakin provides multilingual real-time translation and speech recognition
transcription services, along with Al-powered summarization in a cloud-based
AlaaS model. It offers instant translation, automatic context correction, Al-
driven language detection without configuration, and it is easy switching across
devices.

BRBRBATARRERBRARE  RUETERCRN - BE2ERZ
ERABRTGE - AlspeakinZ B E AIRFMIRRATHAEE - MELER
AlaaSERRTS - PTREFEE « LTX BRI - ABBHEES RRTE
EREAME -
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LINE

18:30-21:30
INE Welcome Dinner

Grand Hyatt Taipei - Grand Ballroom 2
BLERBIE 3F FlIREE2[E

-

We’ll warmly welcome and comfort you with the authentic Taiwanese cuisine and
beverage in the DigiAsia "LINE Welcome Dinner" prior! All the overseas delegates,
speakers, VIPs, sponsors and local leaders will be together to empower your 3
following days!

DigiAsia iGFEMRIEEERTE "LINE UBME , HHFIEDRERIRE
& FrEBIR - FBED - BE - ERBRAMARSER -2 BEET
R=ZREIREIEREE !
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LINE Biz-Solutions
Awards 2024

2N> AWARD SESSION

Best Data Integration
Best ESG

Best Local Champion

Best Innovation
Best OMO
Best Content

LINE Biz - Solutions | @!ﬁﬁﬁﬂ‘:

HEREFBEOFETHES » HEEISD
llSIﬁ:E 9.13 (Fri) ﬁﬁ QR code AI1EZR !

;5807858 : LINE Biz-Solutions Awards 2024 S%/\{H
#8155 : dI_line_biz_solutions_awards@linecorp.com | 02-87739808 4221
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12:00-14:00
Yahoo Luncheon

Grand Hyatt Taipei - Residence 1
BILBIANS 1F BE1

Let’s have the "Yahoo Luncheon" to take a break during the first day of DigiAsia.
Delegates from various fields gather to share the exquisite cuisine. The inter-
exchange and friendly atmosphere among the Asian family makes you hard to leave!

1£ DigiAsia B9 —XK & "Yahoo FE | HFE—T& - REEMAKFERSE
HRKEEFHEZEEESE  HERR - KEMENFESL ARETSIR !
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Asia
Big Idea
Chair

EHE S8R REtS R
s MNE I TEHEI R KERE
SEP 5 - SEP 27, 2024

2% 26 5
TAIWAN AWARDS
BiERIMAETHE
B RIS
BT AL HRE
BEMRT R

ASIA AWARDS
R{EmEATITHIEE
RIEEQITHARIE

YAHOO ASIA BIC CHAMPION

1 BHEEEES YAHOO BIC AWARDS !
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19:00-21:30
Gala Dinner -
Taipei Night

Grand Hyatt Taipei - Grand Ballroom 1
adtE1RAlE 3F FlIREE1 =

. {. TRENDY
TAIPEi =

TAIPEI
ASSOCIATION OF
ADVERTISING
AGENCIES

IAA

CHINESE TAIPEI

The Association of A nts of Taipei RO.C
= o

DML

Taiwan Digital Media and Marketing Association

TIPSGIA

oA HBE RIS

The DigiAsia Gala Dinner - Taipei Night, with Asian gourmet and well-arranged
networking vibe to mingle all the delegates from Taiwan, Asia and the world for
an exclusive "Treandy Taipei" & "Taipei Rendezvous"! Many thanks to Taipei City
Government and all the MarCom Associations from Taiwan!

RS ELHBRREEZTHEMAME X  DigiAsia "EILZ®&, - U
ENEREBOMENZARFE - FREEE - INMHERBIAERRME
SE—E_ TRIEAL, B eI NE L
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12:00-14:00

Omnicom Media
Group Luncheon

Grand Hyatt Taipei - Residence 1
adtEMABIE 1F EF1

Delegates gather together in the "OMG Luncheon" to share gourmet food under the
pleasant ambience. The collision of ideas sparks creativity and inject new energy into
the DigiAsia proceedings.

ZFERRMBEH "OMG FE, ' EHERERF P LEZZRES - BIEAYMIE
A= © B DigiAsia EFEEAFEN!
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Taiwan Digital Media and Marketing Association

18:30-21:30

551 DMA Farewell Party

Grand Hyatt Taipei - ZIGA ZAGA
Bt BIRERE 2F ZIGA ZAGA
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A "DMA Digital Dancing Party", inviting the awesome Taiwanese DJs to trigger your
vibrance and create a chill dancing evening to end up your perfect memories of
"2024 DigiAsia Taipei"!

TDMA E(ISHEIN | IHERE D) IMESLE  HRIBAEH » ITiE—
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The 18th AdTaiwan Festival
F18EAEESE

"AdTaiwan" - Taiwan Advertising Festival
Is there a day for the Advertising Industry
exclusively?

Is there a day for the Advertising Industry exclusively?

Endless proposals, tight deadlines, keen competitions, burning the midnight oil......

these are just some of the things that those in the advertising industry are all too familiar with. They devote
countless days and nights to present the best of human creativity, and yet they have not had a day that
celebrates their hard work. It is for this reason that in 2005, thanks to the collaboration of advertising industry
leaders and associations, that AdTaiwan Festival - a day dedicated to those in the advertising industry - was
finally born.

Objectives:

The AdTaiwan Festival is set up to highlight the values and creativity of the advertising industry, to create a
shared community of like-minded friends and partners, to contribute to the social welfare, and to recognize the
advertising practitioners with exceptional contributions. The AdTaiwan also aims to establish professionalism
and promote understanding of the advertising industry so as making all advertising practitioners proud of
being an "Advertising Person"!
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The 18th AdTaiwan Festival
F18EAEESE

The 19th AdTaiwan Festival

Date: Sept. 5, 2024 (Thu.) 15:30-16:50
Venue: Grand Hyatt Taipei 3F Grand Ballroom 1

The 19th AdTaiwan Festival will take place in the afternoon of Sep. 5 alongside "2024 DigiAsia Taipei" -
the largest digital marketing congress in Asia. The Festival will feature an Award Ceremony for "Taiwan
Advertising Hall of Fame" and "Outstanding Advertising Practitioner of the Year".

Taiwan Advertising Hall of Fame

The "Taiwan Advertising Hall of Fame" aims to honor individuals who have made significant contributions to
the advertising industry in Taiwan. Since its establishment in 2007, a total of 24 advertising pioneers have
been inducted into the "Taiwan Advertising Hall of Fame". In 2011, the "Friends of Taiwan Advertising" was
further established to recognize those who, while not directly eligible for the "Hall of Fame", have made
important contributions to the Taiwanese advertising industry through peripheral work or other related
activities.
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ASIAN FEDERATION OF
ADVERTISING ASSOCIATIONS

AFAA: The Guiding Light of the Industry for over six decades!

AFAA is the leading association among communication bodies in Asia representing Advertising, Marketing and Media. It was formally founded
20 years after the idea was sown in 1958 when the first AdAsia was held in Tokyo. AFAA today is truly a pan Asian body that makes a difference
to the industry through initiatives that have proven to be landmarks. It is particularly known for some marquee events.

AdAsia: Being conducted successfully over the past 64 years, it is the largest congress of its kind, attracting approximately 1,200 advertising
professionals from around the world every other year. In 32 such events, about 30,000 individual professionals would have been benefited from
AdAsia held in different countries in Asia.

DigiAsia: DigiAsia was created to provide a friendly biannual platform where professionals from both Digital and Interactive Media gather, share,
learn and explore the possibilities in the Digital Era. Over 1,500 professionals have benefitted from the five editions held so far in Taipei.

FastTrack: Ours is an industry that thinks young and this unique programme has been especially designed to educate and support young Asian
talent to further their careers. Nearly 200 participants have seen their careers fast tracked in various countries in Asia. The 8th Fast Track
Professional Excellence Program will be held soon in Malaysia.

Other Initiatives: As a responsible industry body, AFAA is supporting the cause of Gender sensitization and Awards for Communicating
sustainability through the Olive Crown Awards.

Today AFAA has representations in 13 Asian nations — Japan, Korea, Taipei, Vietnam, Malaysia, Indonesia, Bangladesh, India, Nepal, Macau,
Pakistan and China & USA.

International Advertising Association

INTERNATIONAL ADVERTISING ASSOCIATION

Established in 1938, IAA, International Advertising Association is the
world’s most influential network of marketing and communications
professionals. On the ground, we have over 4,000 individual and
corporate members among the 56 countries/ areas, which is the only
global association that represents all various spheres of the MarComm
industry. For over eighty six years, IAA has played the leading role
in supporting key industrial issues such as freedom of commercial
speech, self-regulation, responsible advertising, education and
professional development.

IAA Chinese Taipei Chapter was established in 1967, it’s the only
international association covers advertisers, advertising agencies,
media and academic groups as well as Young Professional Chapter
in Taiwan. Along with the IAA positioning of "The Global Compass
of Marketing Communications", we are aiming to strengthen the
cooperation with IAA Global and other Chapters, introduce the
advanced global industrial trends, interact with local activities, act as a
gate to exchange between Taiwan and the world, by final, to enhance
and create the industrial values for all members.
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TAIPEI
ASSOCIATION OF
ADVERTISING
AGENCIES

Taipei Association of Advertising Agencies (TAAA) aims to promote
economic development, coordinate business relationships, and
enhance common interests. Through the dedicated efforts of
chairmen, directors, and members over the years, the TAAA has
worked to secure rights and services for its members and the industry.
The business operations of our member companies encompass
comprehensive advertising agency services for newspapers,
television, radio, magazines, the internet, transportation, and related
media. With the support of all members, our association successfully
hosted the 5th, 22nd, and 29th "Asian Advertising Congress" (AdAsia)
in 1966, 2001, and 2015 respectively. In 2013, with the support of
various sectors from industry, government, and academia, we actively
engaged on behalf of Taiwan to AFAA and secured the permanent
hosting rights for the "Digital Asia Congress" (DigiAsia). Starting
from 2014, the congress is held in Taipei every two years, gathering
international attention to Taiwan and developing a stage to showcase
Taiwan's creativity in digital marketing. In 2006, the first Friday of
November is set as the "Taiwan Advertising Festival" (AdTaiwan),
each year, TAAA held the recognition activities and delivers awards for
senior advertising practitioners, outstanding advertising managements
and lifetime achievement awards among the industry.

Taipei Association of Advertising Agencies
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The Association was founded on the industry’s consensus on market
function and organization. We hope to correct consumption habits,
improve service quality and mutually exchange operational techniques.
Minimizing price competition in the industry, charging reasonable
prices, facilitating stable operational development are our objectives.
The association also strives to strengthen connection with the
media, improve practitioners’ social standing and bolster employees’
vocational literacy in order to comprehensively improve industry
service quality. We encourage likeminded newcomers to join us and

work towards achieving our common goal.

[
CHINESE TAIPEI

Established in 1938, IAA, International Advertising Association is the
world’s most influential network of marketing and communications
professionals. On the ground, we have over 4,000 individual and
corporate members among the 56 countries/ areas, which is the only
global association that represents all various spheres of the MarComm
industry. For over eighty six years, IAA has played the leading role
in supporting key industrial issues such as freedom of commercial
speech, self-regulation, responsible advertising, education and
professional development.

IAA Chinese Taipei Chapter was established in 1967, it’s the only
international association covers advertisers, advertising agencies,
media and academic groups as well as Young Professional Chapter
in Taiwan. Along with the IAA positioning of "The Global Compass
of Marketing Communications", we are aiming to strengthen the
cooperation with IAA Global and other Chapters, introduce the
advanced global industrial trends, interact with local activities, act as a
gate to exchange between Taiwan and the world, by final, to enhance
and create the industrial values for all members.

Kaohsiung Association of Advertising Agencies
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International Advertising Association
Chinese Taipei Chapter
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The Association of Accredited Advertising Agents of Taipei R.O.C
SR E S - PN

4A, The Association of Accredited Advertising Agents of Taipei Taiwan,
has been formed by various advertising agents since 1991. Until now,
4A has 29 member companies which are devoted to setting up a fine
standard for the business. The purpose of the awards is to commend
outstanding creative works, show forth the ad industry’s creative ideas,
and enhance creativity to further affirm the professional position of ad
agents.

In 1999, 4A co-organized "4A Liberty Creative Award" with Liberty
Times, wishing to expand the level of Creative Award. In 2004, 4A
even added a special award to encourage domestic students in their
creativity. New media continue to lead the market environment, the
2009 Creative Award from 4A and Yahoo! co-organized and renamed
as "4A Yahoo! Creative Award". Nowadays, 4A Creative Award is a
high standard international ad award.

In March 2000, the general managers from 11 media agencies
gathered together to exchange ideas about the media industry and
future development. At that time, some agencies had already evolved
into independent businesses, while others were still considered
creative agencies that operated within the parent corporate structure
and lacked full autonomy. The roles and functions of creative agencies
were also narrowly viewed from a cost perspective by clients and
industry players alike. As the industry gradually evolved, a lack of
clarity on service items, service charges standards, intercompany
interactions and dialogue mechanism became apparent,and the need
for consensus grew strong.

In an effort to establish order for the industry, the 11 general managers
that gathered decided to form a platform to build broader consensus
and establish order,ensuring that clients, agencies, and media
companies could interact and grow together in a benign environment.
That effort was further sustained in June 2002, when the Media Agency
Association (MAA) was established. MAA is dedicated to bringing
together professional expertise from the industry to provide quality
services to clients, to enhancing professionalism, work ethic and legal
compliance, and to serving the general public with the highest quality
of advertising media.

The Association of Accredited Advertising
Agents of Taipei R. O. C.
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Media Agency Association
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Taiwan Digital Media and Marketing Association

Founded in 2005, DMA is a large-scale and influential digital
marketing-related association in Taiwan. We are a committee to
establish industrial indicators, encouraging talent development, and
cross-field exchanges and cooperation.

There are currently 162 member companies and individuals, and are
divided into "media group", "agent group" and "application group" ,
three major business fields. We publish "Taiwan Digital Advertising
Volume Statistics Report" every year and organize professional
forums, overseas visits and other activities regularly.

In order to encourage outstanding works and application services, We
created the "Digital Singularity Award (DSA)" in 2017 and "MarTech
Future Star Competition" in 2021, leading the new direction of
industrial development.

We hope to deepen the value of the digital marketing ecosystem,
and promote innovation. Leading Taiwan to become an indicator of
accelerated digital transformation in the world.

PEIA

!itﬁi.l‘% \Eﬁ%mg

TAIWAN / TAIPEI INTERNATIONAL PUBLIC RELATIONS ASSOCIATION

"TIPRA" consists of Taiwan International Public Relations Association
and Taipei International Public Relations Association. A non-profit
organization established by nearly 30 companies providing PR
services in Taiwan.

TIPRA provides a platform for public relations practitioners to facilitate
and exchange opinions and communicate with each other. Moreover,
members who join are required to abide by the highest business
norms and standards when dealing with customers or with peers.
Since 2012, TIPRA has held a "Chinese PR Award" every two years.
This will encourage excellent PR works in regions where Chinese is
the main language of communication. Various forums and courses to
discuss PR trends are also held every year. Increase the exchange
and sharing of peers, and improve the industry's understanding and
attention to PR.

The objectives of TIPRA:

1. Promote the development of the PR industry and improve the PR
business environment.

2. Promote the importance and influence of PR to the society.

3. Improve the quality of PR service industry.

Taiwan Digital Media and Marketing Association
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Taiwan / Taipei International Public Relations
Association
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i&EENEIF A Congress Host

As a child star, Sharon Huang was chosen from hundreds of
participants to star in her first TV drama, "Haflower", when she was
twelve years old. Her superb acting earned the recognition and she
won the Golden Bell Awards for Best Supporting Actress in 2007.

Sharon is also a travel show host, since she hosted the one of "Hak
Idea", her first time to host such a TV show, she then won the Golden
Bell Awards for Best Presenter of Integrated Show in 2016. After "Hak
Idea", Sharon is active in hosting and acting bilingually, including TV
show of "Secret Kitchen", "Legit Mando", so as several international
events in Taiwan.
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Working Committee of 2024 DigiAsia Taipei

2024 DigiAsia Taipei B{fiIZ5 A=
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Chairman, 2024 DigiAsia Taipei Vice Chairman & Chief Executive Officer, Chief Curator, 2024 DigiAsia Taipei Chief Advisor, 2024 DigiAsia Taipei
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Vice Chairman, 2024 DigiAsia Taipei
2024BEEMAE BIgR

Chairman, Media Agency Association (MAA)
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2024 DigiAsia Taipei Preparation Committee
2024 DigiAsia Taipei BN ADEHREE DT
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